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Roll No. | Name of Student Topic Area Name of
Faculty
Changes in Telecom Industry - GST
Prof. Madh
F-101 ABHAY AGARWAL Implementation and Disruptive FIN Vir'o adhu
Competition J
Impact on Indian Banks due to: Prof. Madhu
F-102 ABHISHEK BARUA Sovereign Rating Basel Ill and IBC FIN Vij
F103 | ABHISHEKVERMA | Marketentrystrategy foranorganized | - o\, | 0 oo a pey
economic furniture chains
F-104 AKASH NAND Fompetltlve Stratng for E-Tendering POM Prof. Sunil
in Infrastructure Projects Sharma
AMAR SHARNAPPA Strategic Analysis of Medical Devices
F-105 Industry and Its Impact on Healthcare GMT Dr. Soma Dey
BIRADAR . .
services in India
ANAY VISHWAS Green Growth for developing
F-106 GOGATE countries GMT Dr. Soma Dey
ANKIT AGRAWAL
. c S/o Interralationship Between Forex and Prof. Madhu
F-107 Kailash Chand FIN ..
Stock Markets Vij
Agrawal
ANKIT SINGH S/0 Mr. Fac.tors that drive Loyality Amongst Prof. H. V.
F-108 . . Indian Fans Towards European MKT
Gajendra Pal Singh Verma
Football Clubs
F-109 ANSHU ADITI TIRKEY Salgs Promotion & Its Effect on Brand MKT Dr. Garima
choice Gupta
fazo | APHAPHONE | e o Bees Loo | wikr | D Mahime
VONGNIKHOM Thakur

Brand in Laos
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Analysis of last mile delivery in e-

F-111 ARIHANT GOYAL . POM Prof. D. Das
commerce industry
Dependence Between Corporate .
Prof. Pank
F-112 ARPIT TODI Governance and Company FIN .ro ankaj
Sinha
Performance
F-113 AYUSH KUMAR Impact of packagln.g attrlbut.es on MKT Prof. H. V.
consumer purchasinf Behaviour Verma
F-114 BHAVISHA NANKANI Grovyth of Omni-Channel in Indain SBM Prof. .Vlvek
Retail: E-Commerce and Beyond Suneja
F-115 BODDU SANTHOSH EfflClent Front.|er for Nifty !?0 Stocks OR Prof. Amit
using Quadratic Programming Bardhan
A Study of Impact of Inclusive Climate Dr. Mahima
F-116 CHIRAG GAMBHIR on Engagement of Visibly Challenged MKT Th.akur
Employees
A study of role of communication in .
. L Dr. Mahima
F-117 DEEPAK LANKA service recovery of 3 companies in MKT
o Thakur
ligistics industry.
Instafluence: How Consumer's Brand .
. . Dr. Mahima
F-118 DHANANJAY SINGH Perception is Impacted by Social MKT
. Thakur
Media Influencers
DUSHYANT Redesigning cost structure through Prof. Monica
F-119 . o FIN . .
RATNAKAR zero base buddeting at Digitigi Singhania
F-120 GOPAL BHARWDA Impact I.30I|t.|cal Cémpa|gr'15 on Voter's MKT Prof. Mahima
Perception in Social Media Context Thakur
F121 | HARMEET SINGH mmiffjnsc:s'tn;':‘:tizlﬂzﬁ'nsdcupStry an | Prof-Madhu
CHAWLA ) 8 Vij
Analysis
Impact of Consumer Perception of CSR .
.. Prof. Vivek
F-122 JAI SAXENA on Purchase Decisions and Brand SBM Suneja

Perceptions
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Dr. Sunita
KALPAK SUBHASH
F-123 SU > Human Relationships and Happiness OB Singh
KAKADE
Sengupta
KARAN ANILBHAI Impact of Web Experience on Dr. Harsh
F-124 Consumer Behaviour An E-Commrce MKT
GALA . Verma
Perspective
F-125 KISHORE SINGH DUDI Crypto CL.Jrrenues: Future of Money or CMI P.rof. M. L.
Speculative HYPE? Singla
FMCG Industry GST implementation
F-126 | KUNAL KISHAN and Changes Due to Disruptive FIN \F;ir_Of' Madhu
Competition J
F-127 LEON LHENDUP Digitalizing ordering process in the CMI Prof. M. L.
WANGDI restaurants Singla
F-128 MANDAPALLI RAVALI Brand Identity an.d its effect on MKT Prof. Harsh
Consumer Behaviour Verma
Distribution Strategies adopted by .
F-129 | MANSHUL GAUTAM | select E-Commerce firms: An POM E:;f'Debay”t'
Investigation
Labor Law Implication in RMG Sector .
. Dr. Mahima
F-130 MEHERUNNESHA of Bangladesh: A case study in Dhaka HR
- Thakur
Division
F-131 MOHIN SUNIL SHAH Green C|t|zensh!p & Its Effect on MKT Dr. Mahima
Purchase Intention Thakur
Gender Stereotyping in
Advertisements and Impact of Prof.
F-132 MUSKAN LODHI . P MKT Anupama
Femvertising on Women
Vohra
Empowerment
F-133 NEERAJKUMAR Impact of Online Star Ratings and MKT Dr. Harsh
MAFATLAL PARMAR | reviews on Decision Making Process Verma
F-134 NITESH KUMAR Impact c?f Credit Rating Change on FIN Dr. Anjala
Stock Prices Kalsie
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Dr. i
F-135 PAVITER Brand Loyalty in Telecom Industry MKT GLth:”ma
An Assessment of Impact of
Leadership Style as a Success Factor Dr. Kavita
F-1 PRANAY SHAH B
36 > on Project and Performance of the © Singh
Team
F-137 RAHUL KANDHARI ERP Change Management in CMI P.rof. M. L.
Government sector Singla
A comparative study of poll'tlcal Dr. Mahima
F-138 RAJNEESH propoganda of parties and impact on OB+HR Thakur
populance
Perceptions Towards Male Grooming
Dr. Harsh
F-139 RAUNIKA MALHOTRA | Products and Impact of Gender on lIts MKT
. Verma
Purchase Behaviour
Mastering inner self for organizational Prof. Sunita
F-140 | RISHIKESH KUMAR 8 8 OB | Singh
excellence
Sengupta
Prof. i
SABALE OMKAR Conditioning and legacy creation in .ro Sunita
F-142 L OB Singh
SUNIL management institutes
Sengupta
F-143 SAHIL SIROHI Future growth strategy for Indian solar SBM Prof. .Vlvek
Industry Suneja
F-144 SANKET MUKUND Gold Prices Forecasting Using FIN Prof. Pankaj
PURANIK Mathematical Models Sinha
F-145 SAURABH AUL Prlvmg Efficiency in Reverse Logistics POM Dr. Das
in E-commerce
F-146 SHAMAL SONTAKKE Impact of macro economlc va'rlable on FIN P.rof. Pankaj
call money market rate in India Sinha
F-147 SHIV KUMAR Digital payment in India: A Challenge CMI P.rof. M. L.
& Future Ahead Singla

University of Delhi




':'}""
' .:_‘ﬂ_*’* University of Delhi

F-148 SHREYANSH JAIN VaIuatlor? of Multi- National FIN P'r.of. Madhu
Corporation Vij
Analysis of Consumer Behaviour for
F-149 i/IHARI\ng'Af/'V'\/LGH Branded and Unbranded FMCG MKT \?;}:qerh
Products - India Market
SHUBHAM GUPTA Study the Impact of Corporation Social Prof. Sunita
F-150 S/o Rajiv Kumar Responsibility- Initaitives on Retention OB Singh
Gupta of Employees Sengupta
F-151 SHUBHANGI M&A Landscape in India And its FIN Prof. Madhu
SRIVASTAV Analysis Vij
F-153 SREEKANTH Early Mover and Late Mover Strategic SBM Prof. Vivek
PATHI(Re-Admission) | Analysis Suneja
Prof. Sunita
SUNEET KUMAR . .
F-154 PATHAK Employee Branding OB Singh
Sengupta
Risk Management Using Improved Prof. Sunil
F-156 SYLVESTER STANIS FMEA for new Product Decelopment POM )
. . Sharma
in Automobile Sector
Perceived Teacher Leadership Style Prof. Mahima
F-157 TUHINA KADIAN and Student Motivation at a B-School HR & OB Thakur
VARUN RAGHUNATH | ‘mPplentation of Total Quality Prof. Sunil
F-158 BHAMRE Management In Indian Bicycle POM Sharma
Manufacturing Industry : A Case Study
Impact of Brand Experience on Brand
. Prof. Harsh
F-159 VIKRAM DHAWAN Personality Consumer Loyalty and MKT
. . \ Verma
Satisfaction - A Study on Levi's
F-160 VIVEK KUMAR Sentiment Analysis: A Study of MKT Prof. Harsh
Ecommerce Brands Verma
F-161 ZEENISH PARVEEZ Sustainable Value Management in POM Prof. Sunil
KHAN Automoble Parts Industry Sharma
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F-162 ABHISHEK MLN. Vlab_le Models for Affordable Oncology GMT Prof. A.
Services Venkatraman
F-163 AKSHAY AGARWAL CRYPTO Currency and Blockchain FIN P'r'of. Madhu
Technology Vij
F-164 AKSHITH KAPOOR A study of Factors impacting Smoking HRM Dr. Mahima
usage Among Adolecents Thakur
F-165 ARIHANT KOTHARI Impact of BIochham.TechnoIogy on CMI Prof. M. L.
Global Financial Services Singla
The Impact of Cause Related Dr. Mahima
F-167 ATUL ANAND Marketing on Indian Millen Nails MKT Thakur
F-168 DESAI ABHISHEK Cryptocurrencies: Investment FIN Prof. Madhu
ASHOK Valuation Vij
F-169 INDERJEET NARWAL Futurg of.Enterprlse Resource CMI Prof. M. L.
Planning in E-Commerce Industry Singla
Factors related to product adoptin of .
. . . Dr. Mahima
F-170 KAZIM NAQVI electric and hybrid vehicles: A study of MKT
. Thakur
Indian Context.
F-171 LOTUS BAJAJ Cryptocurrency - Adoption in FIN P'r'of. Madhu
Payments Vij
MANISH KUMAR Barriers and Strategies for transition Prof. Vivek
F-172 . . . . SBM .
PRABHAT to Electric Vehicles in India Suneja
F-173 PRATIK BHOWMIK Corporate Performance After‘M & A: FIN Dr. Anjala
Impact of Operational Synergies Kalsie
F-174 | RAJVARDHAN SINGH | Technology in Financial Services FIN \P/irj°f' Madhu
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Changing Business Environment in IT

F-175 SAGAR GOTO Enabled TV Media and ntertainment CcMI Prof. M. L.
CHAWLA Singla
Industry
F-177 SUBHADIP DAS Application of OR/MS in Airline OR Dr. Amit
Industry Bardhan
A study of Dfactors relating to .
F-178 | TANYA KUMAR Homesichness and Its Affect on og | DrMahima
. Thakur
Turnover Intentions
A Conparative Analysis of Speeches of Dr. Mahima
F-179 VISHWAS SASTRY Global Leaders of Past and the Present OB/HR Thakur
Leveraging IT to enchance digital reach Prof. M. L
F-180 VIVEK SHARMA of banking sector for better financial CcMI Sin ia o
Inclusion 8
F-201 | ABHILASHA MITTAL | Strategies Implemented by Companies | oy, | - 6o ey
During Crisis Situation
F-202 ABHISHEK GARG Multinational Cash Management FIN \F;irjof. Madhu
F-203 ADITYA NITIN Journey from IT to digital-An Indian CMI Prof. M. L.
DESHPANDE Perspective Singla
F-204 AKASH RAJ Financial contagion Through Trade FIN Dr. Anjala
Market Channels Kalsie
Disivestments of Non-core Business
AMOL AIIT s . . Prof. Madhu
F-205 DEORUKHAKAR Within Indian Business Groups: Trends FIN Vij
and Scope
F-206 ANIRUDDHA BAGCHI Analysis of Business Performance Post FIN Dr. Anjala
M& A: Source of Synergy Kalsie
F-207 ANKIT JAISWAL The I.ndlan Digital Entertal'nment . SBM Prof. ‘Vlvek
Media Industry: A Strategic Analysis Suneja
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ANKIT SINGH S/o Mr. | Blockchain Impact on the Finance Prof. Vivek
F-208 . . SBM .
Ajay Kumar Singh Industry Suneja
A S'Fudy of Marketmg strategy for Dr. Mahima
F-209 ANUBHAV SHARMA | Indian Comic Books, Suggesting A MKT
Thakur
Focus on Core Consumers
Prof. M. L.
F-210 APOORYV BISHT Impact of social media on society CMI Sir:gla
Comparison of Pre and Post Merger Dr. Anjala
F-212 ASHISH GUPTA FIN
SHISH GU Key Rations of Acquiring Firms (India) Kalsie
F-213 AYUSH SINGHAL Co-Movement and Integration Among FIN Prof. Pankaj
Style Markets Sinha
BHAVSAR ROHIT . . Prof. Sunil
F-214 RAJEEV TQM in IT software companies POM Sharma
F-215 CHARUDATT Cryptocurrency Valuation of an ICO FIN Prof. Madhu
AWAGHATE Token Vij
A Study on the Distribution Strategies Prof.
F-21 D SURYA TEJA POM D i
6 SU . Adopted by FMCG Companies in India © D:Eadyutl
DEEYALASRINIVAs | 'dentifying M&A or PE/VC Dr. Anjala
F-217 Opportunities in Pharmaceutical FIN .
TEJA Kalsie
Industry
F-218 DHRUVY BINDAL A Report on‘ Management of Foreign FIN P'r'of. Madhu
Exchange Risk Vij
F-219 GANERIWAL Determoning Strategic Warehousing OR Dr. Amit
DEVVRAT RAJENDRA | Location for a MNC in India Post GST Bardhan
F-220 HANUMAIAHGARI Indian IT Industry - A Perspective on SBM Prof. Vivek
NIHAL REDDY Product Development Suneja
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271 ISHAN MAHENDRA Bumfhng Brand Loyalty in Service MKT Prof. Harsh
Section Verma
|t | LS E e |t
BHARALI < . Pl Venkatraman
Decision- making styles
F-273 KANIKA JAIN Liquidity Risk Stre§s Testing Model FIN Dr. Anjala
And Implementation for SBI Kalsie
F-224 KARAN PANJWANI Flnan.ual VaIuat|or1 of Indian Ra.llway FIN Pt.'.of. Madhu
Catering and Tourism Corporation Vij
F-275 KONGARI Financial Synergies in Mergers & FIN Dr. Anjala
RAJASHEKAR Acquisitions in India Kalsie
F-226 KUNDRAPU MAHESH Understanding Governance Through OB Prof. Mala
Arthashtra Sinha
LUQMANULHAKIM Challenges of Adjestment Among Dr. Mahima
F-227 . . s . OB+HR
DUERAOH Foreign Student in Delhi University Thakur
F-278 MANERED CARDIN Study of Helathcare Ecosystem in SBM Prof. A.
Uttar Pradesh Venkatraman
Positive psychology and Inner Prof. Sunita
F-229 | MARIPI CHAITANYA Ve psychology OB | Singh
Happiness
Sengupta
MELISSA ANNE A Study .Of Perceived Stress and Coping Prof. Tanuja
F-230 Mechanisms Among Students of HRM
RAPTHAP ) . Agarwala
Higher Education
Materials Strategy For Tata Steel
F-231 MOHIT GANDHI Materials Other Than Steel in the SBM Dr. Soma Dey
Metals Space
F-232 NAMAN VARMA The Imp.act of Working Capital on FIN Dr. Anjala
Stock Prices Kalsie
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Valuation of Start-Up/ Private

Prof. Madh
F-233 NEHA SINGHAL Companies and Analysis of The Indian FIN Vir'o adhu
Startup Ecosystem J
ABHIJAY SINGH . Prof. M. L.
F-234 VADAY Study of Security of Payment gateway CcmI Singla
F-235 PAYAL Study of ACtIYIty Base.d Cgstlng and its POM Prof. Sunil
applications in an Indian industry Sharma
F-236 PRERNA MODI Impact of Sens:ory enwrgnment on MKT Prof. Harsh
consumer buying behaviour Verma
A study of Strategic 'Imp.eratlves of Dr. Mahima
F-237 RAJAT CHOPRA Corporate Communication over the MKT
. . Thakur
Social Media
F-238 | RAJUKUMAR Smart World Using Internet of Things cMI :Ir:;aM L
F-239 REVATI GUPTA Payment B.ank : Fintech Transformmg SBM Prof. .Vlvek
the Financial landscape of India Suneja
F-241 ROHIT MALL Fmanufal Va.Iu?tlon of Reliance FIN P.r.of. Madhu
Industries Limited Vij
Prof. i
F-242 SACHIN JASHVANT Role of Spirituality in Management OB Sir: hSunlta
CHOSARIA Education .
Sengupta
F-243 SAHIL VERMA S.trateglc An.aIyS|s of the [-;volutllon of SBM Prof. ‘Vlvek
fintech Services Industry in India Suneja
F-244 SARANSH GARG Behaviour of Rur'al Consumers MKT Dr. Mahima
Towards Cosmetic brands Thakur
F-245 SAURABH RAI Understandlng Effectiveness of CMI P.rof. M. L.
Internet of Things Singla
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F-246 SHASHANK KUMAR Pos.t M&A Qperatlng Performance of FIN Dr. Anjala
Indian Acquirers Kalsie
Analyzing the Implication of star rating Dr. Harsh
F-247 SHIVAM GUPTA and product reviews on consumer MKT ’
. Verma
behavior
F-249 SHUBHAM GUPTA Financial Valuation of a Conglomerate FIN Prof. Madhu
S/o Mr. Hiralal Gupta | in Indian Telecom sector Bharti Airtel Vij
F-250 SHUBHAM SHARMA BU|Id|.ng Brands: An assessment of MKT Dr. Garima
premium brands Gupta
Management Carbon footprint Prof.
F-251 SHUBHANKIT NIGAM 8 . P o POM Debadyuti
through Supply Chain Coordination Das
Factors affecting Loyalty and Dr. Mahima
F252 SIMRAN PANWAR Attendance of Football Fans in India MKT Thakur
F-253 SRIKANT KUMAR V.aluatlon of Emerging Technologies FIN Prof. Pankaj
Firms Sinha
F-254 SUNIL SAH Fmanual .Techno.logy.: Char.mglng Face CMI Prof. M. L.
of Financial Services in India Singla
ass | SWAPNIL o1 Coathes ant s Effects on Stucente- | OB/HR_ | O Mahima
CHAUDHARY Thakur
Atheletes
TOLA ANURAG Critical Success Factore Influencing the Prof.
F-256 POM Debadyuti
NANDKISHORE Performance of Fashion Supply Chain D:s acyutl
B School Basketball Players Prception Dr. Mahima
F-257 TUSHAR SINGH of Self-Efficacy HR/OB Thakur
How Voice-Activated Virtual Assistant Dr. Harsh
F-258 VIDHYANSHU GAUR | Influence the Buying Behavior of the MKT Ve.rma

Consumer
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A Study on the Impact of Financial

Dr. Anjal
F-259 | VIKRANTH ALAPATI | Synergies Shaping India's Cement FIN Karlsi;’a @
Sector
Y R CHANDRA A Study on Electronic Word of Month Dr. Anupma
F-260 MKT
SEKHAR VERMA and Its Impacts Vohra
A Report on Strategic Analysis of Prof. Vivek
F-261 AASHISH (15/7/2016) | Indian Telecommunication Service SBM .
. Suneja
Providers
Impact of GST on Logistics/Supply Dr. Debayuti
F-262 ADITYAJAIN Chain of Indian SMEs POM Das
A Report on Strategic Analysis of .
. . . Prof. Vivek
F-263 AKANKSHA SHARMA | Indian Telecommunication Service SBM .
. Suneja
Providers
The Pricate Equity Advantage: .
. Dr. Anjala
F-264 AKASH SETHIA Leveraged Buyout of a Leading FIN .
Kalsie
Healthcare Company
F-265 ANIKET AGARWAL leferent Personality Type s Consumer OB Dr. Mahima
attitute towards mobile advertisement Thakur
Profit Realization in Ecommerce Prof.
F-266 CHIRAG DANG . N POM Debadyuti
Supply Chains : An Invertigation Das
DEEPAK KUMAR Role of artificial intelligence in logistics Prof. M. L.
F-267 . CmI .
MALIK Supply Chain and E-commerce Singla
A study of psychological factors
F-268 GHADGE SHIVANI behind the success of celebrity MKT Dr. Mahima
SURESH endorsements of products by real life Thakur
vs reel Life Celebriries
HARDIKKUMAR Celebrity Endorsement: Relationship .
. . Dr. Mahima
F-269 TRIBHOVANBHAI Between Celebrities Credibility & MKT Thakur
VAGHELA Advertising Effectiveness
Impact of Lot on Logistics Performance Prof.
F-270 HIMANSHU MANTRI P .. 8 POM Debadyuti
case of Rivigo INC Das
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271 HIMANSHU Application of Machine Leaning FIN Prof. Pankaj
RATHORE Techniques for Credit Risk Evaluation Sinha
KARRI MANEEL Inter firm differences in strategic Dr. Vivek
F-272 SBM .
REDDY process & outcomes Suneja
Role of Human Resource Management .
. . Prof. Tanuja
F-273 PIYUSH KUMAR in Mergers & Acquisitions : A Study of HR/OB
L Agarwala
the Telecommunications Industry
A study of Different Marketing
L e Dr. Harsh
F-274 RAHUL SAHA Strategies in the ERA of Digitization for MKT
- . Verma
Reaching Millenials
F-275 SAHIL YADAV Study of Business Mode! Strategies of SBM Prof. .Vlvek
Open Source Technologies Suneja
F-276 SAKET SWAGAT A Study of Transformation of Payment SBM Prof. Vivek
SAHOO Methods in India Suneja
Abehavioural Game Theory One Shot .
. Prof. Vivek
F-277 SHUBHAM KUMAR Two Player Ultimatum game and Its SBM Suneia
Implications :
UDAYADITYA T . Prof. M. L.
F-278 DWIVEDI IOT and its implication on business CMI Singla
GAUTAM 7egy TIroug SUpP Das
Rationalization
An Empirical Study: Does Association .
Dr.
F-301 | ABHIRAJ with European Football Clubs help MKT r- Mahima
. o . Thakur
Brands their brand Equity in India
F-302 ABHISHEK JHA Strategy of Enter in the B2B E- SBM Prof. ‘Vlvek
Commerce Space Suneja
F-304 | AKUL GUPTA Impact of GST on Indian E-Commerce POM B;'sDebayu“
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F-305 AMULYA VELPULA E-health_: Healt'hcare Startups and SBM Prof. _Vlvek
Electronic Medical Records Suneja
ANKIT AGRAWAL S
. ) /o Impact analysis of anti- Tobacco Dr. Mahima
F-306 Mr. Raju Bhai . . . MKT
Health Campaigns in India Thakur
Agrawal
ANKIT SINGH S/o Mr. | Efficiency Evaluation of Mergers & Dr. Anjala
F-307 . . s . . FIN .
Anil Kumar Singh Acquisitions in India Kalsie
ANKUR AGARWAL . Prof.
F-308 | S/o Mr. Shyam '”e‘fficrtno:ni? on supply chain POM | Debadyuti
Mohan Agrawal P Das
Performance evaluation of reverse Prof.
F-309 ANUJ MANDAL logistics in E-Commerce firms: An POM Debadyuti
Indian perspective Das
F-310 ARHAT RAMPURIA IoT.Strategy for E-commerce firms in SBM Prof. .Vlvek
India Suneja
F-311 ARNAB BANERJEE Valtfatlon.o.f Distressed Firms by Using FIN Dr. Anjala
Option Pricing Models Kalsie
F-312 AYUSH CHANDRA E-Commerce strategy for FMCG firms SBM Dr. Soma Dey
F-313 BHARKHADA Electric Vehicles and India's Mission SBM Prof. Vivek
ASHUTOSH GIRISH 2030 Suneja
F-314 BIBEK GAIHRE Transff)rmatlonal Leadership in OB Dr. Mahima
Coaching Thakur
CHHABARIA KUNAL Buyer thawor and Preference : A ‘ Dr. Mahima
F-315 Study withreference to car Owners in MKT
SUNIL X Thakur
Delhi-NCR
Foreign Direct Investment and
F-316 D VENKATESH BABU Information & Communicaton FIN Prof. Monica

Technology effect on Productivity
Growth in BRICS

Singhania
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Study of Factors related to Social

F-317 DESIDI SIVA Media Communication of Athlate and MKT Dr. Mahima
PRAKASH . - Thakur
their Likeability
F-318 DIVESH PRAKASH Appllcatlor.\ of big data in sustainable POM Dr. Debayuti
supply chain management Das
F-319 GAUTAM BOTHRA Application of Big Daté in minimizing POM Dr. Debayuti
the supply demand mismatch Das
An Approach to Realize value for .
F-320 | HARLEEN KAUR P unsold Inventory of Fastion Goods: POM g;'sDebay“t'
Select Cases of Retailers
JADAV ABHISHEK Explorinng Service Quality in the Dr. Mahima
F-321 MANOJ Health and Fitness Industry OB/ HRM Thakur
Leveraging the IT enabled digital
. . Prof. M. L.
F-322 JITENDRA JOSHI Technology in Marketing CMI Sinela
Communication &
Strategies for brick & Mortar stores in
F-324 KARAN SAINI Apparel Industry to stay Relevant in SBM Dr. Soma Dey
the Wake of Online Retail Exansion
Study of Inter-Linkages Between
F-325 KRISHAN KANT Indian Stock Market & American Stock FIN P.r.of. Madhu
MANGLA Vij
Market
. . Prof Amit
F-326 | LAVYA GARG Application of Game Theory in OR | kumar
Electricity Markets
Bardhan
MAHENDRA PURI Impact of Block-Chain Implementation Prof. M. L.
F-327 . - CcmI .
GOSWAMI on Supply Chain Efficiency Singla
F-329 MAYANK SAHU Busm(.ess Strategy for Payments Banks SBM Prof. ‘Vlvek
In India Suneja
A Study of Ownership structure and
F-330 MIR NOAMAN ALl impact of dividend a.mnouncem_ent_ on FIN Dr. Anjala
returns of automobile companies in Kalsie

India
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A study of griverance handling and its

Dr. Mabhi
F-331 MRIGANKA DUTTA impact on consumer perception: The OB r. Mahima
Thakur
case of Uber & Ola
F-332 NATALIE KATHRYN Perceptions of Gender Egalitarianism HR/OB Dr. Mahima
MICHIE in MBA Students an Indian Perspective Thakur
F-333 NGUAPONG A study of supply chain models for a OR Dr. Amit
SUMNYAN perishable product Bardhan
PARMAR . . . L .
F-334 KHUSHBUBEN i'lc\;la(;cggi:daurzlrysw of rise of patanjali in SBM :L?;.\;lvek
ISHWARBHAI y )
Strategic analysis of Patanjali's Entry Prof. Vivek
F-335 PRANAV AGGARWAL | Leading to Shift in consumer SBM y
. . Suneja
preferences in FMCG industry
F-336 PRERNA MUNDU Flnanu.al V|a!0|I|ty of waste to energy FIN Prof. M(?nlca
plants in India Singhania
F.337 RAJESHKUMAR A study qf AI.DA of Government MKT Dr. Mahima
communication of TDBT Thakur
F.338 RANJAN SINGH Using social networking effectively for CMI Prof. M. L.
BARYAL a successful E-Governance in India Singla
F-339 RISHI PANCHAL Channel options and effectiveness an MKT Dr. Garima
assessment of FMCG category Gupta
F-340 RITUPARNA MANDAL Marlfet entl.’y stra.tegy of Select home SBM Prof. ‘Vlvek
Appliances in India Suneja
F-341 RUBABA AZAD A StudY of Current Status of Women in HRM&OB Prof. Tanuja
Afghanistan: an HR Perspective Agarwala
F-342 SAHIL MITTAL Impact of Sha.re Buyback on their FIN Prof.. Anjala
Performance in the Share Market Kalsie
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F-343 SALMAN Effects_, of Brands on Consumer buying MKT Prof. Harsh
Behavior Verma
F-344 SATYENDRA SON| Optimization of l?ounce ratesin E CMI Prof. M. L.
Commerce websites Singla
European Options: Features .
Prof. Pank
F-345 | SAURAV KUMAR JHA | Characteristics and Pricing Using N | o T
. Sinha
Mathematical Models
Channel Implication for Perceived .
. . Prof. Vivek
F-347 SHREY GUPTA Quality Dependent Consumer Buying SBM .
. . . Suneja
Behavior An Indian Perspective
F-348 SHRUTHI REPALLY !(nowledge Management in Services GSM Prof. .Vlvek
industry Suneja
SHUBHAM GUPTA Prof. Vivek
F-349 S/o Mr. Dhananjay Open Banking Strategy SBM p
Suneja
Gupta
F-350 SHUBHAM VERMA Optimization of (;onversmn Rate in E- CMI Prof. M. L.
Commerce websites Singla
_ . Prof. M. L.
F-351 SHUSHANK YADAV Data Analytics in Indian FMCG Industry CMI Singla
A study of Employer branding
F-352 SOUMYADEEP Towards Development Organzational MKT Dr. Mahima
BANERJEE chitizenship behavior in select Thakur
organizations
F-353 SUBHANKAR GUHA Marketing Strategy.of Movie Trailers MKT Dr. Mahima
and Its Impact on Viewers Thakur
Is Indian Electric Vehicle Market the
F-354 SURAIJ SBM Dr.S D
Next Step for Tesla Motors? - >oma Ley
Premiumization of Low invelvement
SYED SAYEEDA . Prof. Harsh
F-355 AFREEN Product category VS High Involement MKT Verma

Product Category

University of Delhi




':'}""
' .:_‘ﬂ_*’* University of Delhi

TRISHNA DHIMAN Relevance of M-Commerce in Indian Prof. M. L.
F-356 CMmI .
(W) Context Singla
Corporate Hedging for foreign
Prof. Madh
F-358 | VIDUR THAKRAL Exchange Risk : Techniques Firms FIN Vir.o adhu
Around the Work J
F-359 VIPUL NAIB Strateglc An§Iy5|s of the telecom SBM Prof. .Vlvek
sector in India Suneja
Analysis of the Fluorochemical Dr. Aniala
F-360 YERRA KASINATH Industry and the Impact of Carbon FIN . J
. . Kalsie
Credit Revenues on Valuation
ARCHANA MAGDAL Eva!uatlon og ESG (Environmental- Prof. Monica
F-361 Social-Governance) Index for BSE 500 FIN . .
DHAN (W) ) Singhania
Companies
HARSHAD Determinants of Forelg.n Direct Dr. Anjala
F-362 Investment nad Portfolio Investment FIN .
MARWAHA . Kalsie
for Brics and Asean
IMMADY . . . .
| PRASKANTH KUaR | L300/ ST O ctond pleactions || ot
(19/7/2016) & PPy
Mapping ngder and Persjonallty Dr. Mahima
F-365 KARTIK MATHUR Types to Film and Entretainment OB
Thakur
Preferences
Study of Determinants of Banking )
. . Dr. Anjala
F-366 MRIDUL JAIN Crisis and Currency Crisis for BRICS FIN .
Kalsie
and Asean
F-367 SHIKHA VERMA (W) Stréteglc Ar?a'ly5|s of private labels in SBM Prof. ‘Vlvek
Indian Retail industry Suneja
F-363 SOHAN LAL Impact of Rev'erse Logistics on Flrm.s POM Dr. Debayuti
performance in Consumer Electronics Das
F-369 R. ANANDA Potential for Sharing Economy in India SBM :::;j\ahvek
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F-370 TUSSHAR KUMAR strfatlegles for Attaining profitability in SBM Prof. _Vlvek
India's Ecommerce Sector Suneja
F-372 | SHAILY JOSHI Strategic Analysis of LNG as a Service SBM | Dr. Soma Dey
in India
Prof. M. L.
F-373 | JAMEEL ZOHA IT Implementation in FMCG Industry cMI Sir:gla
F-374 MANISH JAIN Impac.t (?f GST in Indian Transporation SBM Prof. .Vlvek
& Logistics Sector Suneja
F-375 AKHAND PRATAP Technical Analysis & Trading Strategies FIN Prof. Pankaj
SINGH for NSE & BSE Listed Stocks Sinha
F-376 SOPARIWALA Issues and Challenges in managing OR Prof. Amit
KAIVALYA ASHWIN quality in SMEs Bardhan
F.377 DAMA MAHOTSAVY Consumer Behaylour Whlle buying MKT Prof. Harsh
luxury Products in India Verma
F-378 KANWARPAL SINGH ICT in IMP Lementation in Indian CMI Prof. M. L.
Education Sector Singla
GST IMP Lementation and
F-111 Ankit Misra (Ex) Compliance: Impact on the Indian GMT Dr. Soma Dey

Economy
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E Roll Roll .
xam Ro ° Name of Student Topic Area Name of Faculty
No. No.
Cause Marketing: Mutual
Protutcerlng Or Plggymckln.sc,J On . Prof. Harsh V.
1726401 F-101 | AASTHA CHAWLA | Social Issues For Commercial Gain MKT Verma
? Impact of Consumer's
Perspective on Brand Loyalty
Analysis of Relationship between
1726402 F-262 | AASTHA GUPTA Corporate Governance Index and FIN Prof. Madhu Vij
Firm Financial Performance
A Study of R &D Management
1726404 £-301 | ABHUEET PAWAR Strateglgs in Indian Automobile POM Prof. Sunil
Companies from T QM Sharma
Perspection
1726405 | F-278 | ABHISHEK DUTTA | Ctical Evaluation of Security CMI | Prof. M.L. Singla
Systems for E-Commerce Portals
Interrelationship Between Indian
1726406 F-102 | ABHISHEK ARORA | Stock Market and FIN Prof. Madhu Vij
Macroeconomic Variables
Determinals of Foreign Direct
ABHISHEK Investment and Portfolio )
1726407 F-202 Investment for BRICS and ASEAN FIN Prof. Madhu Vij
GURELE ) .
and its Impact on Foreign
Exchange Rates
1726408 F-269 | ABHISHEK MAJI Role of Leadership in Start - Up OB Prof. Kavita Singh
ABHISHEK AnaIy5|_s of Direct Dellvery.
1726409 F-176 PANDEY Operations from a Strategic and POM Prof. D. Das
Operational Perspective
Productivity Improvement in .
. o Prof. Sunil
1726410 F-302 | ABILASH UTTAMA | Packaging and Palletization of a POM Sharma

Printing Company

University of Delhi




A Case Study on Measurement of
Learning in An Indian Startup,

Prof. A. Venkat

1726411 F- ADITYA KAUSHIK HRM
6 303 US Identifying Target Points and Raman
Suggesting Improvements
Optimising the Delivery of
1726412 | F-203 | ADITYASINGH | FQuiPments at a Steel Plant: An POM | Prof. D. Das
Integer Linear Programming
Approach
Sensory Marketing: Studying the
1726413 | F-304 | AISHWARYA Effect of Smell, Color and Sound mir | Prof- Harsh
CHAURASIA . Verma
on Consumer Behavior
Valuation Guide for Telecom
1726414 | F-103 | AJAY AGARWAL | >octor - In Depth Analysis of FIN | Prof. Madhu Vij
Sector and Valuation Specific
research
1726415 | F-263 | AJAY KAUSHIK | Mterrelationship Between FOREX | o\ o o0 v vi
and Stock Market
Operations Strategy for .
AKASH X . L Prof. Sunil
1726416 F-305 CHAUDHARY Differentiated Shipping in E- POM Sharma
Commerce Model
Blockchain : Potential Impact on .
1726417 F-104 | AKASH KUMAR the World and Indian BES| CMI Prof. M.L. Singla
Prof.Dr.Anjal
1726418 | F-205 | AKASH SAINI Impact Of Rist On Foreign Flows. FIN K;cl’sie r.Anjala
Analysis of Current Issues, Future
1726419 | F-306 | AKSHAYA BajAD | ['ends and Opportunities or | Prof: Amit
Associated with Dynamic Pricing Bardhan
in E-Business
Strategic Analysis of Patanjali's
1726420 | F-105 | AKSHIT SINGH Entry Leading to Shift in MKT | Prof. H.V. Verma
Consumer Preference in FMCG
Industry
Effect of Mergers and
ALLAN BENNETH | Acquisations on the Financial Prof. Pankaj
1726421 F-206 LYNGDOH Y BLAH | Performance of the Company: An FIN Sinha
Indian Industry Perspective
Use of Digital Marketing in
1726422 F-307 | ALOK BADWAL Increasing Awerness of Digital M FIN Prof. Madhu Vij

& A Platform in India
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How Artificial is re-engineering
Modern age businesses to gain

172642 F-1 AMAN GOYAL Ml Prof. M.L. Singl
6423 06 GO Competitive Adveantage in the ¢ o Singla
market
AMIT DEELIP Analisis of Block Chain in Fintech . .
1726424 F-207 GAWALI Industry FIN Dr. Anjala Kalsie
1726425 | F-308 | AMOD BANSAL | |\egative Interest Rate Policy And FIN | Prof.Madhu Vij
Its Implications.
AMRITKAR JITESH | Optimization for Airline Prof. Amit
1726426 F-107 RAJENDRA Connecting Regional Airports OR Bardhan
ANANT Creating Trading Strategy
1726427 F-363 AGARWAL Through Machine Learning on FIN Dr. Anjala Kalsie
Python Using the KNN Algorithm
1726428 | F-169 | ANANYA VATS Design Thinking in Indian Context | SBM z;zij\a/'vek
Industry 4.0 : Opportunities,
1726429 F-208 | AVINASH KUMAR | Challenges & Threats for Indian IT CMI Prof. M.L. Singla
Companies
ANIRUDDHA . . .
N I i B
KANERA
IndustrialRelationsAnalysis: A
1726431 £-369 | ANIRUDH ARYA Case Oflnformat.lon.TthnoIogy HRM Prof. A. Venkat
Professionals Unionization In Raman
India.
Total Project Quality
Management : A Comparitive Prof.Sunil
1726432 F-108 | ANKITKUMAR Study of DMRC And Northern POM Sharma
Railways
Impact Analysis of Macro .
1726433 F-209 ANKIT KUMAR Economics Factors on the Share FIN P.rof. Pankaj
SINGH ) Sinha
Prices
Emergence of NBFC and Its
1726434 F-267 | ANKIT SINGH Impact on Financial Services FIN Prof. Madhu Vij

Sector
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The Effect of Business Ethics on

1726435 F-310 | ANKUR AHLAWAT . . MKT Prof. H.V. Verma
Buying Behavior
Intial Public Offering :
1726436 F-270 | ANSHUL KHAITAN | Underpricing and FIN Dr. Anjala Kalsie
Underperformance
Comparison of Hotel Pricing in us
1726437 £-210 | ANUJ KUMAR Acro.ss Tgurlst and Non‘—Tourlsm POM Prof. Sunil
Destination and Emerging Trends Sharma
in Hotel Industy in India
1726438 | F-165 | APARNA SINGH | 2 Study on Corporate Social OB | Prof. Kavita Singh
Responsibility landscape in India
In Store Marketing : .
. . Dr. Garima
1726439 F-211 | ARAVIND K. R. Effectiveness with Respect to MKT
. . Gupta
Impulse Buying Behaviour
Corporate Governance and . .
1726440 F-272 | ARCHIT PAHWA . FIN Dr. Anjala Kalsie
Impact on Firm Performance
Branding Dilemma and Cinversion
1726441 F-368 | ARJUN UPPAL Rate Optimization In E-Commerce GMT Dr. Soma Dey
Companies
ARNAB Effect of Corporate Governance
1726442 F-311 MOHANTY on Stock Prices and Company FIN Dr.Anjala Kalsie
Performance
Derivative Trading Strategies: A .
ARPIT . . . Prof. Pankaj
172 -1
726443 F-109 MAHESHWAR| Beweyv of Arbitrage opportunities FIN Sinha
in Indian Market
1726444 | F-212 | AsHISH JaiswaL | Role of Cyber Security in CMI | Prof. M.L. Singla
Digitising India
1726445 £-312 | ASHISH SINGH A S’Fudy on Futures and Options in EIN Prof. Pankaj
Indian Market Sinha
Analysis of Customer Lifetime .
1726446 F-110 ASHUTOSH Value - The Case of an Online POM Prof. Sunil
LENKA Sharma

Grocery Store
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Leveraginf Digital in Fashion
Procurement : A study on the

1726447 F-213 | ATHITHYAN A. Ml Prof. M.L. Singl
6 3 Digital Tools used used in ¢ o Singla
Sourcing in India
1726448 F-313 | ATUL GOYAL Asset Allocation. FIN Anjala Kalsie
Assessing of Emotional
1726449 | F-276 | BAME MosINyy | 'Mtellegence and Adjustment of OB | Prof. Kavita Singh
International Students in
University of Delhi
BAVISETTY TQM Through Hazard Analysis Prof. Sunil
1726450 F-112 | ANANDA and Management at Fuel POM Shar.ma
RAGHAVA Facilities of BPCL
BHAGYESH Forecasting Recession using Yield Prof. Pankaj
1726451 F-214 FIN
645 GHAGI Curve with Logistical Regression Sinha
BHARATH Advertising of Major Sport§
1726452 F-314 Brandssuch as Nike and their MKT Prof. H.V. Verma
KRISHNAN .
Impact on Brand Indentity
Assessment of Emotional
1726453 F-113 | CHARU PANWAR | Intelligence Among Medical OB Prof. Kavita Singh
Professionals
1726454 | F-215 | CHIRAG YADAY | /\Pplication of Analyticsin - POM | Prof. D. Das
Improving Procurement Pratices
1726455 F-315 DEEPANKER Merger and ACQUI.SItIO: Analysis EIN Dr.Anjala Kalsie
GUPTA and litreature review
Identifying the Causes of
DEVANG Currency Dipreciation : A
1726456 F-114 SRIVASTAVA Theoretical & Comparative GMT Dr. Soma Dey
Benchmarking Approach
Impact of the Mobile Phone
Evolution on Telecom Operator .
DHRUV . . Prof. Amit
1726457 F-364 CHAUDHARY Business and Applying OR Bardhan

Generational Diffusion Model on
Mobile Phone Services in India

University of Delhi




A study on the Implementation of
Management Information

1726458 F-216 | DIVIYANI MISHRA .. CMI Prof. M.L. Singla
Systems as a Tool for Decision
Making by managers
Future of E-Health : Emergence of
1726459 F-264 | DYUTEE SOLANKI | Healthcare Start-ups & Electronic SBM Dr.Soma Dey
Medical Records
A Study on the importance of
Aligning IPR Strategy with an
1726460 F-316 | EKTA DWIVEDY Organization's Business Strategy: SBM Dr. Soma Dey
Restrictions faced by SMEs and
the Road Ahead
GAURAV KUMAR | Value Stream Mappingin a Multi- Prof. Sunil
1726461 F-115 LOHIA Product Company POM Sharma
In-Station Turnaround Time
1726462 F-217 | GAURAV MITTAL | Reduction of Delivery Associates POM Prof. D. Das
of an Indian E-Commerce Firm
A Comparative Study of Supply .
. o Prof. Sunil
1726463 F-317 | GOURAV PANTHI | Chain of Watches in Different POM
. Sharma
Retail Formats
A Study of Impact of
GITESH SINGH Communication Appeals for Dr. Mahima
1726464 F-362 RANA Cause-related Campaigns on OB Thakur
Consumer Purchase Intention
GODHA SAl Strategic Analysis of Healthcare
Prof. A. k
1726465 | F-367 | THANMAY Delivery Systems: A Study of SBM R;cr’nan Venkat
KRISHNA Cancer Care Services in India
Efficiency of Indian Stock Markets .
GUNDI ASHOK Prof. Pank
1726466 | F-116 | >0 0 | : National Stock Excange (NSE) & FIN Sir:ha ankal
Bombay Stock Exchange (BSE)
Omnichannel Strategy and Its
1726467 F-218 | GUNJEETA JAJU Impact on the Indian Retail SBM Prof.Vivek Suneja
Industry
Guitt Appeal in Advetising Dr. Garima
1726468 F-318 | HARISH NAIK B Effectiveness of Anti-Tabacco AD MKT Gu. ta
Campaigns P
HARSH Relationships Amng Coach Dr. Mahima
1726469 | F-117 1\ A KERWAL Leadership and Team Outcomes OB Thakur

University of Delhi




HARSHIL Analysis of Financial Strategies Of
1726470 F-319 | JAYENDRAKUMA | FMCA Industry (Using DEA FIN Anjala Kalsie
R MODI Approach)
Finding Price Elasticity, Ideal
HIMANSHU Discounts and Customer Prof. Amit
1726471 F-118 OR
KUMAR Expectation for Online Categories Bardhan
to Maximize sales
Total Quality Managementin a Prof. Sunil
1726472 F-220 | HONEY SHARMA | Large Selected Information POM Shar.ma
Technology Firms
Comparative Analysis of
1726473 | F-119 | IMRAN HAssan | Motivtional Techniques Amongst OB | Prof. Kavita Singh
Generation X and Generation Y
Employees
. Prof. Monica
1726474 F-120 | JALAJ DHIRAN Renewable Energy Analysis FIN . .
Singhania
A Report on Transformation of .
. Prof. Vivek
1726475 F-221 | JATIN RAHEJA Loan Disbursement Process by SBM .
. Suneja
New Technologies
The Study of Relationship
1726476 | F-320 | JAYANT sHARMA | Between Apology Statement, GSR | o, | Dr. Mahima
Initiative and Satisfaction with Thakur
Communication During Crisis
A Study on Workforce
JITENDRA RAM Diversification Management Dr. Mahima
1726477 F-121 MEENA Across Industries and Its Impact HRM Thakur
on Business Performance
JITHENDAR Linking CSR and Corporate Prof. Monica
1726478 F-222 ADITYA Financial Performance FIN Singhania
Operational Risk and Safety .
1726479 | F-122 | JOEL MANO Management in Cool Mines; A pom | Prof- sunil
MUDUMALA . . . . Sharma
Case of Singareni Collieries, India
1726480 | F-123 | KANIKAKANAK | Cohical Dimensions of Using Al & OB | Prof. Mala Sinha
Big Data by Organizations
Investments and Corporate
KETUMAAN
1726481 F-124 SIN(LSJH Strategy : Aligning Investment FIN Prof. Madhu Vij

Decisions with Overall Strategy
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Price Sensitivity: A Comparitive

1726482 | F-322 | KISLAY KISHAN | Study Between Price and Non- mkr | D+ Garima
. . Gupta
Price Sales Promotion
Customer Conversion Rate and
KUMAR . . .
1726483 F-125 Factors Affecting IT in E- CMI Prof. M.L. Singla
ABHISHEK
Commerce
A Study on the Influence of Uses-
KUMAR generated content on Brand Trust Dr. Mahima
1726484 F-323 SATYAJEET and Consumer's Purchase MKT Thakur
Intention
Revenue Management in Budget .
KUNAL ) Drf.Debadyutif
1726485 F-224 SRIVASTAVA Hotel Industry : Lessons From A POM Das
Budget Hotel
Formulation of a Musician Brand Prof Harsh V
1726486 F-324 | KUSH SAXENA with Special Emphasis on Non- MKT ) '
. . Verma
Musical Branding
KUSHAGR Reputation Management During e
1726487 F-365 AGARWAL Crisis OB Prof.Kavita Singh
KUSHAGRA Forecasting Foreign Exchange Prof. Pankaj
1726488 F-366 GANGWAR Rates FIN Sinha
Equity Valuation Using DCF-
1726489 F-127 tf:gA PRIYA Method for Companies in Steel FIN Dr. Anjala Kalsie
Industry
Implementation Study of the .
MALVIKA . . Prof. Sunil
1726490 F-225 ADARSH TotaI.Qu.allty Management in POM Sharma
Hospitality Industry
MANI SANKAR Tariable Pricing Strategies for CAB Prof. Amit
1726491 F-128 OR
NAMUDURI Aggregators Bardhan
1726492 F-226 MANISHA :)ne'zcil:r:(t)enceende:r?t:sinn:jnéisr:sliar]:;rr;' MKT Garima Gupta
KUMARI MEENA . P
Response To Promotions.
Study on Relationship Between
1726493 | F-326 | MANSI K KAMAN| | " 2ctors of Management of OB | Kavita Singh

Reaiatance to Change and
Demographics of Employees
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MAYANK Financial Analysis and Valuation ..
1726494 F-129 BAGRODIA of Radico Khaitan FIN Prof. Madhu Vij
MAYANK KUMAR | Effect of Tournament scheduling Prof.Dr.Amit
17264 F-227 R
6495 MISHRA on team performance in football. © Brdhan
Effect of International Trade on
MITESH KUMAR
1726496 F-327 SHKU Exchange Rate: India -US and FIN Dr. Anjala Kalsie
GUPTA .
India - UK case Study
1726497 | F-130 | MOHITDHALL | Nisk Managementfor FIN | Prof. Madhu Vij
Microfinance Institutions in India
MONIKA Impact of Sensory Environment
1726498 | F-228 | SRINIVAS oanmsumer Buyin i MKT | Prof. H.V. Verma
PERABATHINI ying
1726499 F-131 | MUKESH GOYAL Impact of Mac.ro Economic EIN Prof. Pankaj
Factors on Indian Stock Market Sinha
MUKUL A Study of Factors Related to Dr. Mahima
1726500 F-229 SEHRAWAT Online Hotel Booking MKT Thakur
. Prof. Monica
1726501 F-132 | NAMAN SINGH CSR in Tata Power DDL FIN . .
Singhania
1726502 | F-230 | NAMAN SINGHAL | undamental Analysis of Maruti FIN | Prof. Madhu Vij
Suzuki India Ltd.
1726503 £330 | NAMIT KUMAR !Brand.LoyaIty .and Deal Proneness MKT Dr. Garima
in Online Retail Gupta
Analysis of Foreign Direct
1726504 F-275 NAMRATTA Investment on the Economics FIN Dr. Anjala Kalsie
SEETAMONEE -
Growth of Mauritius
1726505 | F-133 | NARESH | Data Protection and Privacy and | -\, | o ML Singla

its Impact on Industry
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Two-Stage Stochastic Problem

NAVEEN KUMAR : . Prof. Amit
1726506 F-231 MANDOLIA Wl.th Uncertain Demand and OR Bardhan
Prices
1726507 F-331 | NEERAJ KUMAR Merg.er and Ach|§|t|on : Analysis EIN Prof..AnaJaIa
and Literature Review Kalsie
Prof.Sunita Singh
1726508 | F-134 | NEHA PATHAK | CSR- The Inpact on Skilling India OB Sir:ghsun'ta Sing
NIDHI GOTO Gender Discrimination: is There a e
1726509 F-183 CHAWLA BIAS at Workplace OB Prof. Kavita Singh
An Assessment of Success of the
1726510 F-232 | NIKITA BHADANI | Brand Extension by Patanjali in MKT Prof. H.V. Verma
the Clothing Segment : Paridhan
Ascertaining the Success of
1726511 F-182 OJAS ASHOK Football Academies Across the SBM Dr. Soma Dey
KULKARNI
World
OMKAR Determinants of Loyalty
1726512 F-332 | VITTHALRAO Sentiment for Online Food MKT Prof. H.V. Verma
JADHAV Delivery Platforms in India
Analysis the Non-Performing
PAAVAN PREET . . .
1726513 F-265 MALHOTRA Asset (NPA) Problems with Indian FIN Prof.Madhu Vij
Banks
1726514 | F-135 | PARAS JAIN Comparative Analysis of Foreign FIN | Prof. Madhu Vij
Exchange Management Practics
F- PARINAV KUMAR | Total Quality Management in Prof.Sunil
1726515 178 CHOUDHARY Consumer Electronics POM Sharma
1726516 | F-233 | PARTH NARANG | V21uation of Distressed Firms by FIN | Prof.Madhu Vij
using Option Pricing Models
Ethical Concerns and Dilemmas in
1726517 F-333 | PARUSHI MOHAN | Government and Private OB Prof. Kavita Singh

Insititutions

University of Delhi




m

oL *’* University of Delhi

Implementation of Data Analytics

1726518 F-136 | PIYUSH MITTAL . . CMI Prof. M.L. Singla
in Logistics
Study of Effect of Promotional
PRABSHRAN Schemes on Customer Buying
1726515 | F-234 | heep kauR Behaviour in the Personal Care MKT | Prof. HV. Verma
Category Among Genders
Implementation of Total Quality Prof. Sunil
1726520 F-334 | PRAGATI SINGH Management in Customer Service POM )
Sharma
for E-Commerce Industry
1726571 F-167 | PRAGYA SETH !mpact of Culture gn Advertising MKT Prof.Harsh V.
in Global Corporations Verma
Relationship between Technology
1726522 F-137 | PRANAV PANT Driven Communication and OB Prof. Mala Sinha
Organizational Culture
PRATEEK . .
1726523 | F-235 | DHANANJAY E:Cr:;:’d Forcasting in FMCG OR E;?Z'hér:'t
PATRIKAR
1726524 | F-175 | PRINCE JAIN Financial Modeling and Valuation FIN | Prof.Madhu Vij
of Tata Sky
PRITAM PHILIP Brand Equity Sales Promotion : Dr. Garima
172652 F- MKT
6525 335 KISKU Examining the Linkages Gupta
PRITIKA Scope of IT in Successful E- .
172652 -1 . M.L
726526 F-138 SACHDEVA Commerce Implementation cMI Prof. M.L. Singla
PRITISH A Qualitative Analysis of Dr. Anupama
1726527 F-280 MKT
BHATTACHARIJEE | Predatory Pricing Strategies Vohra
PUSHPENDRA Implementation of TQM in Auto Prof. Sunil
1726528 F-236 MEENA Mobile Company POM Sharma
Foreign Currency Volatility and
1726529 F-271 | RACHIT GOEL Hegding Methods Used in in FIN Prof. Madhu Vij

India and the Developed Markets

University of Delhi




How Innovative Companies Gain
a Competitive Advantage

1726530 F-336 | RAHUL JAISWAL | Through Effective Management GMT Soma Dey
of Technology And Data (And the
lessons for start-ups)
1726531 | F-338 | RAHULPHILIp | Customer Decision Making MKT | Prof. H.V. Verma
Process in Online Retail Channel
1726532 £-237 | RAJAN PANDEY Analysis of Role Splrltual.lty in HRM Prof.Sunlta Singh
Management and Self Discovery Singh
Sustainable Investments: Future .
1726534 F-337 DANTHO! of the Industries and Companies FIN Prof. Mgmca
RAKESH KUMAR . Singhania
for better returns in Long Term
WEALTH MANAGEMENT TRENDS:
1726535 F-139 RAKESH RANJAN | In depth s.tudy of the digital CMI Prof. M.L. Singla
JHA solutions in Wealth Management
Industry
Supply Chain Performance
1726536 £281 | RAMPRAKASH D Benchmark.mg for Customer POM Prof. Sunil
Excellence in an E-Commerce Sharma
Firm
RAVIKIRAN Role of Technology Prof. Vivek
1726537 F-163 (Telemedicine) in Rural SBM y
SANKAR B . . Suneja
Healthcare Development in India
Total Quality Aspects of Product
1726538 | F-238 | REZVIN BASHEER | F2ckaging, Labelling, Claims and pom | Prof- Sunil
Liabilities in Consumer Health Sharma
Products Category
1726539 | F-282 | RIA CHOPRA Financial Valuation of Hero FIN | Prof. Madhu Vij
Motocorp Ltd.
Transforming the Future
1726540 F-140 | RIDHIKA RITOLIA | understanding Digital with CMmI Prof. M.L. Singla
respect of Indian Perspective
Understanding Consumer
1726541 F-141 | RISHABH JAIN Purchase Behaviour for Beer and MKT Dr. H. V. Verma

Whiskey in Delhi
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Municipal Solid Waste

Prof.Debadyuti

1726542 F-239 | RISHABH JHA Management in Delhi POM Das
A Comparative Analysis of the Prof. Amit
1726543 F-339 | RITESH SINGH Inventory Management in Indian OR X
. Bardhan
Retail
1726544 £-371 | ROHAN RAJORA A Study of HAZOP in Chemical POM Prof. Sunil
Plants Sharma
1726545 E-142 | ROHIT Logistics and.Warehousmg in E- POM Prof.Sunil
Commerce Firms Sharma
1726547 | F-340 | RUCHIN GUPTA gﬂpa&cg Opportunities in Fintech FIN | Dr. Anjala Kalsie
RUPESH PUNDLIK | Rules of Strategy for Platform .
1726548 | F-143 | o AUDHARI Busineses Ecosystem. SBM | Prov.V.5uneja
. . . Prof. Monica
1726549 F-241 | S. SAISUMANTH | Financial Analysis of Tata Group FIN . .
Singhania
Integration of E-Commerce and
1726550 F-341 | SL NARAYAN Traditional Supply Chain and Use CMI Prof. M.L. Singla
of Analytics in FMCG Sector
Challenges and Opportunities
1726551 | F-144 | SACHIN JAIN associated with advent of Electric | 5y, | i o000 pey
Vehicles in India and Impact on
Various Stakeholders
Estimation of Beta of Various
1726552 F-242 | SAGAR ARORA Stock Under Varying Economic FIN Dr. Anjala Kalsie
Conditions Using Python
SAGAR Optimal Location of Maintanance Prof. Amit
1726553 F-342 PRAJAPATI Hubs for Airline Industry. OR Bardhan
SAIDEEP Effects of Sunegy after the Entry
1726554 F-243 | SURYAKANT of Private Equity Players in Indian FIN Dr. Anjala Kalsie
CHOUDHARY Market

University of Delhi




SAI KRISHNA Managing Climate Change in Prof. Monica
1726555 F-146 RAGULA India: An Update FIN Singhania
1726556 | F-147 | SAKSHI SINGH Inpact of Gender on Consumer MKT | Prof. H.V. Verma
Buying Behaviour
A Study of the Relationship
1726557 £-244 | SAVEER YADAV betwe.en :.a B-School as. Leérnmg OB Dr. Mahima
Organization and Motivation Thakur
Level of its Students
Comparison of Helathcare
1726559 F-171 | SANDEEP KUMAR | Ecosystem in Uttar Pradesh Vs CMmI Prof. M.L. Singla
Kerala
1726560 F-343 | SANJAY MAURYA | Analysis if Indian IP Framework GMT Dr. Soma Dey
1726561 £-148 | SANKET GARG Medlcalian('d Non—Me.dlcaI Staff OR Prof. Amit
Scheduling in a Hospital Bardhan
A Study of Relationship Between .
. . . Dr. Mahima
1726562 F-173 | SARTHAK BALA Personality Traits and Social OB/HRM
. Thakur
Media Usage
Scope, Trends and Analysis of
SARTHAK NON Care Businesses .
1726563 F-246 NAGPAL Disinvestments within Business FIN Prof. Madhu Vij
Groups in India
FDI In Infrastructure Domain in
1726564 F-344 SATHISH KUMAR | India : Modelllng of FDI Inflows FIN P.rof. Pankaj
BABU on Multiform autonomous Sinha
Macroeconomic Parameters
A Study of Factors Releted to .
. . Dr. Mahima
1726565 F-149 | SAURABH BARWA | Netflix Adoption in Different MKT Thakur
Segments
SAURABH A Report on Strategic Importance . .
1726566 F-247 KUSHWAHA of IT In SMESs. SBM Dr.Vivek Suneja
Analysis of Fintech Startups in
1726567 F-346 | SAURABH SINGH India Infuence Processes for FIN Prof. Pankaj

Fintech Services Breakout ; An
Elaboration Likelihood Model

Sinha

University of Delhi
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Blockchain, Cryptocurrancy and

1726568 F-150 SAURABH Valuation of An Initial Coin FIN Prof.Madhu Vij
TALREJA o
Offering's Token.
Strategies for Overcoming entry .
. . Prof. Vivek
1726569 F-248 | SAYAK GUHA Barriers in the Performing arts SBM Suneia
Industry J
SAYANI The Interaction Between Prof. Pankaj
1726570 | F-347 | 1A UKDAR Exchange Rate and Stock Prices FIN Sinha
The Dual Role of Fin-Tech as a
SAYESHA Disruptor and Enabler to the .
1726571 F-151 KHANNA Traditional Financial Services FIN Prof. Madhu Vij
Industry in India
SHAAZHAMID The Role of Social Media in Brand
1726572 F-249 ANSARI Building MKT Prof. H.V. Verma
Generation And Trading of . .
172657 F-34 HALEEN DESAI FIN Dr.Anjala Kal
6573 348 | 5 > Carbon Credits - A Case Study r.Anjata Raisie
o | AT SOUERANGE < DT
1726574 F-152 | SUBRAMANIAN. i y CMI Prof. M.L. Singla
R challenfes faced by the Modern
day Organizations
SHANTANU Incentivizig Learning in MBA
1726575 F-250 MULAY College SBM Dr. Soma Dey
1726576 £-349 | SHIBIL M. Retailler.P.romotlons: Impact & MKT Dr. Garima
Profitability Assessment Gupta
Credit Rating of Indian Companies .
Prof. Pankaj
1726577 F-153 | SHIKHAR SINGH and Its Impact on the Stock FIN .
Sinha
Market
A Study of Sexism Communicated .
. . Dr. Mahima
1726578 F-251 | SHREYA GUPTA Through Advertisement in the HRM
. . Thakur
Indian Society
Future Outlook and Technology
1726579 F-350 | SHREYA KASHYAP | Forecasting in the Automobile SBM Dr. Soma Dey

Sector
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Influcance of Social Media on

SHUBHAM ) , . . Prof. Harsh
1726580 F-154 CHATURVEDI Public Policy and Indian Elections MKT Verma
2019
Devising A Strategy for Reducing .
SHUBHAM . . . Prof.Amit
1726581 F-252 GOSWAMI Shrinkage in Perishables Category OR Bardhan
for E-Commerce
Capturifng Financial Efficency in
1726582 F-351 | SHUBHAM GOYAL | Purchase Order Processing - A FIN Dr.Anjala Kalsie
case of L& T
Logistics Management Of Cold .
HUBHAM Dr.D
1726583 | F-155 | o1V Storage Items? An Investigation POM r-Debadyuti
GUPTA . Das
of Fresh Food Items In India.
An Assessment of the Changing
SHUBHENDU
1726585 F-253 Organizational landscape with the OB Prof. Kavita Singh
SATSANGI . .
Penetration of Al In Business
1726586 £-352 | SIDHANT KUMAR Implementatlon of ngtware POM Prof. Sunil
project: Methodologies and Tools Sharma
1726587 | F-164 | SOMESH LOHAN| | 0Wards Energy and Water pn | Prof- Monica
Sustainability : An Update Singhania
Designing and Optimizing the
1726588 F-277 | SOUMIK MISHRA | Distribution Channel of an FMCG POM Prof. D. Das
Company
1726589 £-179 | SOUMIK PATHAK Imp.act of Corporate Governance FIN P.rof. Pankaj
onFinancial Performance Sinha
1726590 £-156 | SOUMYA JAIN Geek Perceptlon of the Sear'ch, SBM Prof. ‘Vlvek
Experience, Credence Paradigm Suneja
A Study on Leveraging
SOURABH Technology and Operational
1726591 F-254 CHOPRA Excellence to Creat Value in POM Prof. D. Das
Online Food Delivery
1726592 F-157 | SOURAV KUMAR Green Marketing & Its Effect on MKT Prof. Harsh
Consumers Verma
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GHATTAMANENI | Leveraging Technology to Achieve .
1726593 F-255 SRI TILAK Competitive Advantage CMI Prof. M.L. Singla
1726594 | F-353 | SUMEDH RAUT | \PPlication of Python in Devising FIN | Dr. Anjala Kalsie
a Pairs Trading Strategy
SUMIT Technology in Banking Industry in .
1726595 F-159 WAGHAVADE India CMI Prof. M.L. Singla
Building Business Association & .
1726596 F-166 SUNIL KUMAR Relationship Through Innovative MKT Prof. Sunil
SINGH ) N . Sharma
Marking Initiatives and Strategies
SUPARNA Intelligent Tourist Information .
1726597 F-256 MANDAL System CMI Prof. M.L. Singla
1726598 | F-370 | SWAPNIL GUPTA | 'MPact of reward on employees OB | Kavita Singh
commitment
Strategic Analysis of Product Line
1726599 F-354 | TADASA TANWI extenion: A Study of Oral SBM Dr.Soma Dey
Rehydration Solutions Industry
TARAL Ef(i?gtri]z:lFs)cieetr\:ee:;]:;f:rchase Dr. Garima
1726600 F-355 | URMESHBHAI . . MKT )
Quantity; A Study for Indian Gupta
PARIKH .
ecommerce dairy Industry
Strategy Involved in Transforming
1726601 F-177 | TEJESVI GUPTA the Logistics Industry by Rivogo SBM Prof.Vivek Suneja
Inc.
A Study on Impact of
1726602 F-257 | TENZIN NORZIN Demographic Factors on OB Prof. Kavita Singh
Employee Engagement
A Study of Consumer Buying
1726604 F-279 | TUSHAR KOHLI Behaviour in the Precious MKT Prof.H. V. Verma
Jewellery Market of Delhi
1726605 F-356 VANIJILA UDAY Investment and Risk EIN Prof. Pankaj

SIVA KUMAR

Management in Real Estate

Sinha

University of Delhi




Development of an Activity Based

UTKARSH Costing Framework for Supply Prof. Sunil
172 F-17 POM
6606 0 BAKHSHI Chain of E-Commerce in Apparel © Sharma
Industry
Brand Activism : Differentiation
1726607 F-357 | UTSAV BANSAL Purpose - Driven Engagement or MKT Prof. H.V. Verma
Something More
Waterfall Distributionina )
1726608 | F-258 | D/ TAMKUMAR 1 eraged Buyout Model or Any pny | Prof Pankaj
GULSHAN Sinha
Other Investment
VAIBHAVY Importance Offactorsmfluer.mmg
1726609 F-358 Customer Demand for Mobile POM Prof. D. Das
DIWAKAR
Phone
Analyzing the Impact of First
Mover Advantage and late mover
VAIBHAV . o Prof.Harsh V.
1726610 F-160 MULCHANDANEY ad\./altltages in P.Olltlca| Erand MKT Verma
Building on Social Media
Platforms
VENKATA Building a Business to Directly Prof. Amit
1726611 F-259 | ADITYAKASHYAP | Connect Farmers with Traditional OR Bard-han
BRAHMANDAM Fresh Produce Business
1726612 | F-359 | VIGNESH R, Prediction of Movie SuccessRate | ¢y | prof. M.L Singla
Using Twitter Data
Comparision of Efficiency of .
VINAYAK . Prof. Sunil
1726613 F-161 KRISHNAMURTHY Online Hote'l Aggregators and POM Sharma
Other Booking Platforms
Prediction of Electric Vehicle Prof. Amit
1726614 F-181 | VINEET PAHARIA Mrket in India by 2035 OR Bardhan
Study of Relationship Between
Personality Traits and
1726615 F-260 | VISHAL GAUTAM | Organizational commitment of OB Prof. Kavita Singh
Executives in Indian Business
Environment
1726616 £-268 | VISHAL GAUTAM Crude Oil Market: The Paradigm EIN Prof.Dr.Anjala

Shift From OPEC

Kalsie

University of Delhi




Small Sachets Loans for Financial

1726617 F-360 | VISHAL YADAV Inclusion Using Technology and GMT Prof.Soma Day
Government Initiatives
VIVEK ROSHAN Web Based Entertainment Media Prof. Vivek
172661 F-162 BM
6618 6 MAJHI : A Stategic Analysis > Suneja
An Assessment of the Impact of Prof. Vivek
1726619 F-261 | YASH UJJWAL Cloud Computing on Micro, Small SBM Ny
. . . Suneja
and Medium Enterprises in India
1726621 | F-361 | ZORAWARM. Brand Activism - In Relation to MKT | Prof. H.V. Verma
WHIG Political Opinion
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Exam Roll | Class Roll Name of student Project Title Name of Area Code
No. No. Faculty
1894691 FT-101 A SAHITHI .Appll.catlons.ofart|f|C|.aI Dr. Garima MKT
intelligence in marketing Gupta
1894692 | FT-201 | AARUSHI VYAS Internet of things: future Prof. M
applications and impact M.L.Singla
Applications of at Al
1894693 | FT-366 | AAYUSHI BANSAL technologies (such as NLP or | Prof. M. L. cMI
reinforcement learning) for Singla
businesses
Factors that influence loyalty
1894694 | FT-301 | ABHINAV SINGH towards sports & marketing | Prof. H. V. MKT
stregegies for retention & Verma
expension of "fers"
effect of organizational Prof. Sunita
1894695 FT-302 ADIBA ASMAT culture on innovation Singh OB
management Sengupta
Total Quality Management .
. _ . Prof. Sunil
1894696 FT-202 ADITI SAINI implementation in Indian POM
Sharma
Bank
Understanding the
ecosystem in which 'AAl
1894697 | FT-203 | ADITYA BHALE Foundation” working inthe | Prof. Vivek SBM
Indian clasical music space Suneja
breathes - social start-up
success & sustainability
Human resource issues Prof. Tanuia
1894698 FT-170 ADITYA GUPTA related to Doctor in Esic ' ) HRM/OB
. Agarwala
hospital
Privatisation of public sector .
AISHWARYA . . . Prof. Tanuja
1 -2 B
894699 FT-204 RANGASWAMY _bank.s |n_ India and its Agarwala HRM/O
implications
1894700 | FT-205 | AJAY VOHRA Role of IT games & Prof. M. L. oM
applications in education Singla
Impact of NPAs on banking
1894701 FT-303 AJIT PRABHAKAR and non-banking sectors and | Prof. Pankaj FIN

WALKE

the role of insolvency and
bankrupacy code, 2016

Sinha
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1894702 | FT-206 | AKANKSHASINHA | |echnology &disruptionin | Prof. oM
ecommerce industry M.L.Singla
Understanding the health of

1894703 | FT-304 | AKHIL LANKA indian [T-tes sites and its | Prof. Madhu | ¢
vulnerability to fluctuations | Vij
in currency exchange rate
Study and impact of factros

1894704 | FT-207 | AKSHAY TOMAR affecting demand and Prof. Vivek SBM
renewal of medical health Suneja
insurance in India
How information technology

Prof. M. L.

1894705 FT-305 ALEEZA FAHEEM can be levoraged by Sinela CMI
markeeters 8
Ethics and Corporate social

1894706 | FT-178 | ALIEU MANNEH responsibility inthe Prof. Tanuja | |\0 /g
pharmaceuticalindustry in Agarwala
India
A study of relationship

1894707 | FT-275 | ALISHA DIANATIRKEY | PSrween ethicsin Or. Mahima | 7
advertisements and Thakur
customer purchase intention
Data Analytics in supply Prof. M. L

1894708 FT-103 AMAN JAIN chain: improving the last Sin I.a o cMI
mile delivery 8

1894709 FT-306 AMAN NARULA Usage of IT in healthcare P.rof. M. L. CMI
sector Singla
How can we re-enigneer

1894710 FT-307 AMBUJ PURWAR mobility for a more Dr.Soma Dey | GMT
productive future

1894711 FT-208 AMIAD ALl Advertlsmg to the. millennial - Prof..Vlvek SBM
A strategic analysis Suneja
Comparative analysis of Prof. Pankai

1894712 FT-308 ANANDITA SINGLA performance of major Sinh;a\ J FIN
private sector banks in India
Analysis of recommendation Prof

1894713 FT-104 ANIKET R. TAMBE algorithms on media ML 'Sin I CMmI
streaming platforms -oIng

ANIMESH Happiness at work: Personal Prof. Sunita
1894714 FT-358 CHOUDHURI Unit and transient level Singh OB
Sengupta

1894715 FT-105 ANISHA SINGH How §uccessfu| in online P_rof. M. L. CMI

learning Singla
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1894716 FT-209 ANUBHA SINGHAL Fmanaa.l analysis of internet Pr.of. Madhu FIN
companies Vij
Information overload:
negative impact on .
1894717 | FT-106 | ANUBHAV KATARIA | consumers and :Lil.!'vek SBM
recommendations for )
consumers and businesses
Rating political parties:
1894718 FT-269 ANURAG BAGGA . . Dr.Soma Dey GMT
Learning from business
Operations & risk analysis in
ARIMARDAN KUMAR | the real estate industry - a Prof. Amit
1894719 F1-107 BORA mix of capital, labour & Bardhan OR
materials
1894720 FT-309 ARJIT BHARTIA Financial valuation of JK Pt:of. Madhu EIN
paper Itd. Vij
1894721 FT-210 ARPEET SAHOO Digital .transformatlon -Imapt P.rof. M. L. M
on Business Models Singla
1894722 FT-211 ASHISH SuppIY chain r.nanag.ement'at Prof. Sunil POM
a leading retail fashion chain | Sharma
Inr?ova?tlve digital str'ategles Prof. Vivek
1894723 FT-212 ASHISH BATRA being implemented inthe . SBM
. Suneja
healthcare industry
Portfolio optimization with
officient frontier and asset
1894724 FT-310 ASHISH GOSWAMI aIIocatt?r model & analysis of P.rof. Pankaj FIN
the Indian power sector Sinha
through top down EIC
approach
Algorithm Trading: High Prof. Amit
1894725 FT-213 ASHISH KUMAR frequency momentum Bardhan OR
strategy
A strategic analysis of .
1894726 FT-108 ASHOK OBHAN consumer behavior in the ::?IZ.ZNEI( SBM
Indian sportswear market )
1894727 FT-109 AVINASH YADAV Strategic stu<.:ly of branded Prof. .Vlvek SBM
versus generic drugs Suneja
Life insurance distribution Prof. Vivek
1894728 FT-371 AVNI KAPOOR channels awareness & Sunéja SBM

analysis

University of Delhi
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Integration of IT with Prof.
1894729 FT-367 AYUSHI Marketing M.LSingla CMI
Spill-over effect of different
1894730 | FT-311 | B.V. AVINASH branding elements on Dr. Garima MKT
customer-based brand Gupta
equity: An analytical study
Predicting corporate
BADAM ANJANI bankrupty in Indian
1894731 FT-110 PRASAD REDDY man.ufacturl.ng companles Mr. Narain FIN
and its relation to investors
behavior
1894732 FT-214 Bhe.]gurkar Akhilesh Role of technglogy inthe P.rof. M. L. M
Girish growth of business Singla
1894733 | FT-268 | BHAVYA GUPTA Risk Analysis and mitigation | Prof. Madhu | ¢y
in project finance Vij
City gas distribution (CGD)
1894734 | FT-312 | BHUVAN GOGIA sector analysis & valuation | Prof. Madhu | ¢
in-depth sector specific Vij
research & analysis
Imapct of personality
1894735 FT-111 BUANA PANTHA variable in rnanagm.g change: P.rof. Kavita OB
A study aming Delhi Singh
University students
IINKING AFFORDABILITY AND
1894736 FT-215 BINAYAK HATWAL DYNAMIC CAPABILITES IN Sr. Soma Dey GMT
HEALTHCARE
Convergence of Al and IOT: .
. . Prof. Vivek
1894737 FT-216 BODA MANO! strategic managment for oil . SBM
. Suneja
& Gas industry
Examining internal
communication practises of
BONDA SAMPATH Prof. Mal
1894738 FT-112 organisations belonging to _ro a8 OB
GANESH . . Sinha
different sectors & assessing
their strengths & weaknesses
The influence of the culture
in online purchase behaviour .
CANDY VOLAMAMY Dr.G
1894739 FT-362 inthe youth segment: f. Barima MKT
A . . Gupta
Comparison of Indian and
Malagasy consumers
Police patrol route
CHAKRADHAR optimization Model and its Prof. Amit
1894740 FT-113 | cHARAKANAM application on a Bardhan OR

Geographical area in Delhi

University of Delhi
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Common traits of the Al

1894741 | FT-217 | CHIRAG SHAH frontrunners in the financial :Lil.!'vek SBM
services )
Development of digitally
DEBANGANA enabled go to market Prof. Vivek
1894742 FT-116 | C1AKRABARTY process in the retail fashion | Suneja SBM
industry
DEEBA KULSOOM Electric vehicles viability and | Prof. Vivek
189474 FT-21 BM
894743 8 MD. AKHEEL SHAIKH | strategic analysis India Suneja >
A comparative study of TQM Prof. Sunil
1894744 FT-219 DEEKSHA HOLKAR implementation practices Shar.ma POM
inthe automotive industry
Financial analysis of general
insurance industry in India
1894745 | pr177 | DEEPAKNILKONTH i dinancial valuation icici | Prof-Madhu g
SONAWANE Vij
lombard General Insurance
company ltd.
DHOKE SAYALI - . Prof.
1894746 FT-220 SHASHIKANT Digital Medicine M.L.Singla CMI
1894747 | FT-117 | DHRUV GUPTA strategic analysis of Prof. Vivek SBM
hyperlocal in India Suneja
1894748 FT-291 DUTHADE SUMIT ImPact of macroecon.omlc P.rof. Pankaj FIN
DILIP variables on stock prices Sinha
Evaluation of public .
Prof. Vivek
1894749 FT-222 EESHAN ANSHUL healthcare scheme mohalla Suneia SBM
clinics )
1894750 FT-223 EKTA The Ana_IyS|s gf Risks that are Pliof. Madhu FIN
run by financial markets Vij
Analysis of use of artifitial
1894751 FT-119 ERLU VARAHA |nteII|.gen.ce and machine P_rof.M. L. CMI
RAJEEV learning in E-commerce Singa
sector
Effect of user ratings and Prof. H. V
1894752 FT-224 ESHAAN RAMPAL reviews on customer o MKT
. Verma
purchase decisions
Currency fluctuation risks in
International business
1894753 | FT-120 | GARIMA GUPTA transactions and ways to \P/irJ,Of' Madhu 1 ¢\

mitigate them - Case based
analysis
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Managing resistance to
change: A comparison of

Prof. Tanuja

1894754 FT-167 GLORY NTHAKOMWA . . OB
public and private Agarwala
organizations in Malawi

1 Prof. Sunita

1894755 FT-121 HARENDER PRATAP Importance of sprituality at singh OB

SINGH workplace
Sengupta
Impact of cause related Prof. H. V

1894756 FT-313 HARSHA AGARWAL marketing on millennials Verrﬁa. ' MKT
purchase decision
Strategic analysis of recent

1894757 | FT-314 | HARSHIT OMAR Mergers and acquisitionsin | i, ¢ - peo | gmT
India and their impact on
shareholder wealth
Impact of the consumer's

. . Prof. H. V.

1894758 FT-315 HEMAL SHAH psychographic variables on Verma MKT
consumer's deal-proneness
Demand forecasting using

1894759 | FT-225 | HIMANSHU MAKHA | S0Cial media analytics Prof.D.Das | POM
(sentiment analysis based
approach)

Supply chain management Prof. Sunil

1894760 FT-316 HIMANSHU RAJPUT and enabling hyperlocal Shar.ma POM
delivery at pharmacy
Finance and machine
learning predicting Prof. Pankaj

1894761 FT-122 HIMANSHU SINGH . . FIN
movement of stock prices by | Sinha
sentiment analysisi of News
Machine learning in supply .

. Prof. Sunil
1894762 FT-123 HITESH LOHANI chain management: Procduct POM
Sharma
demand forecast
Disruptive innovations in Prof. Sunil
1894763 FT-226 IRA SOLANKI chemical and allied industry ' POM
. Sharma
and their impact on market

1894764 | FT-124 | ISHVINDERSINGH | ScoPe of cloud computing in | Prof. M. L. oM
India Singla
Establishing KPIs (Ley

JAGTAP AKSHADA performance Indicators) for Prof. Vivek
1 -31 B
894765 F1-317 BHAGAWAN assessing non-profit Suneja SBM
organisations

1894766 FT-227 JAKHARIYA KAPIL §trateglc analysis of trekking | Prof. .Vlvek SBM

industry Suneja

University of Delhi




1894767 | FT-272 | JASPREET KAUR Risk management in micro | Dr. Anjala FIN
finance institutions in India Kalsie
1894768 FT-173 JIPHIN M GEORGE Disruptive technologies in E- P_rof. M. L. CMI
commerce Singla
Analysis of working capital
JONNALAGADDA management on the Dr. Anjala
18947 FT-31 FIN
894769 318 MARUTHI RAM profitability of Kalsie
manufacturing sectors
Scope of analytics in Prof. M. L
1894770 FT-125 JYOTSANA MAURYA | decision-making in heavy Sin I'a T ol\Y]
industries in India g
A study of relationship Br. Mahima
1894771 FT-228 KANCHAN KARDAM between instagram content Thakur MKT
and influence on followers
Social Media and its impact
on brands: A study of brand Prof. H. V
1894772 FT-126 KARAN RAJIV PUNDIR | alliances on social media Vern.wa. ’ MKT
platforms and the resultant
consumer engagement
A study of relationship
between perceptlon of Br. Mahima
1894773 FT-229 KARISHMA DAGAL coustomer service and Thakur MKT
customer satisfaction in
banking services
KASANI RAVI Factors determining voting Prof. H. V.
1894774 F1-127 SHANKAR behaviour: Social media Verma MKT
Recession Risk: Analysis from
1894775 | Fr-230 | WATIKUTISREEKANTH | indian and Global Prof. Madhu 1 ¢
NAIDU . Vij
perspective
Study of effect of online sales
campaigns by E-commerce
1894776 FT-319 KATRU DHEERAJ companies on consumer Prof. H. V. MKT
SEKHAR . . Verma
behaviour in apparel and
smart phone category
Comparison of predictive
power of user cost spread Prof. Pankaj
1 -12 E L
894777 F1-128 KESHAV MALANI and US Bond yield spread for | Sinha FIN
economic recession in India
1894778 FT-231 KOMAL PRIVA Vertlca.l integration in Prof. .Vlvek SBM
education sector Suneja
Impact of industry 4.0 on E- Prof. Sunil
1894779 FT-320 KOMAL SANJAY BOLE | commerce, logistics, IT and Shar.ma POM

manufactruing organisations
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Supply Chain network

1894780 FT-232 KRITI BHATIA design: A case for FMCG Prof. D. Das POM
Industry
Sln.gle. u.se plastic interaction Prof. Vivek
1894781 FT-129 kUMAR RAVI of individual and levers to . SBM
. Suneja
reduce it
KUMAR SAMER VIJAY . I Prof. Amit
1894782 FT-361 SINGH Forecasting curde oil prices Bardhan OR
1894783 | FT-130 | LAKSHAY NAGPAL | /8l methods & adoption by | Prof. M. L. cMI
the Industries Singa
Study on the cosnumer
LANGOJU VAMSI perception to marketing Dr. Garima
1894784 FT-131 MKT
89478 3 KRISHNA strategies inthe healthcare Gupta
sector
A study of user generated
1894785 | FT-233 | MANISHA pANDEy | contenton social mediaand | Prof. H.V. MKT
its's impact on consumer's Verma
purchaase decisions
An operational analysis of
MANSURI ISRAT viewer engagement on over | Prof. Sunil
1894786 FT-321 MOHAMMED MOBIN | the top (OTT) media Sharma POM
platforms
1894787 FT-322 MANU S §a|es dat'a ana!y5|s in FMCD Prof. . CMI
industry in India M.L.Singla
1894788 FT-234 MARINA JOHN !nfluence of sy.mbollsm on Prof. ‘Vlvek SBM
industry practices Suneja
Exploring the efficacy of e-
gov models through
MEENA MAHESH ) . Prof.
1894789 FT-172 HARBAKSHA imformation systems M.LSingla CMI
management in Indian
context
The shift to asset light .
PROF.Vivek
1894790 FT-235 MEGHA GUPTA models by manufacturing Suneia Ve SBM
companies )
1894791 FT-133 MESHRAM SWEENAL | Dark 5|c.le gf ethics in the DR. Garima MKT
ARVIND cosmetics industry Gupta
The state of manchine
1894792 FT-134 MIDHUN YAZAL| Iear'nlng, ar.t|f|C|aI mtglllgence Prof. M. L. CMI
& big data in enterprise - Singla

Real world applications

University of Delhi




Evaluating real estate as an

MOHAMMAD alternative investment Prof. Monica
18947 FT-32 FIN
894793 323 ARSALAN instrument logistics - Singhania
warehouses sector
Analysing hyperlocal models
MOHAMMAD of different companies &
1894794 | FT-236 | \10BASSHIR strategizing a hyperlocal Dr.Soma Dey | GMT
model for kirana stores
Business strategy and
MOHAMMED AL approaches to digital Prof. Vivek
1894795 FT-135 SBM
SABAH M trasformation and marketing | Suneja
in football
1894796 | FT-237 | MOMITAGARWAL | D \Wasteidentifyingtrends | o hoo | Gt
behaviour and opportunities
Industry Analysis of
1894797 | FT-136 | MOHIT BHATRE Healthcare industy and Prof. Madhu |
valuation of a company Vij
operating in the industry
Price capping on medical
1894798 | FT-324 | MOHIT KUMAR devices (Stent) and itsimpact | o ¢ o | GMmT
on the consumers and the
industry
Evolution of IT
Implementation in Online
1894799 FT-137 MOHIT MODI and <.)ffI|ne Retz?nl and How P'rof. M. L. CMI
Possible Emerging Singla
technologies can reshape
these sectors
MOHIT YADAV /0 Study on clinical practise Prof. M. L
1894800 FT-176 . improvement in healthcare T CMI
Hansraj Singla
sector
Strategic analysis of
1894801 FT-238 MOHIT YADAV S/0O opportunltles and challenges | Prof. .Vlvek SBM
Balwant Yadav with the advent of Suneja
automation and Al
Determination of
1894802 FT-239 MOKSHA CHIB motclvatlonal drivers t<.3wards Prof. .Vlvek SBM
social enterpreneurship Suneja
among Indian students
An analysis of the customer .
MONISHA . . Prof. Vivek
1894803 FT-138 SADHUKHAN F)ehaV|our in the trael Suneja SBM
industry
1894804 | FT-325 | MRIDUL AGARWAL | Desin thinking for Dr. SomaDey | GMT

enterpreneurs

University of Delhi
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The state of cusotmer

1894805 FT-139 MUKUL af:qwsm(.)n: is deep Prof. .Vlvek SBM
discounting the best strategy | Suneja
for food delivery platforms
Total Quality Management in

1894806 FT-240 MUKUL GORE a cemer_1t manu_facturmg Prof. Sunil POM
plant with special reference | Sharma
to maintenance and safety
A study on the
implementation of Prof. M. L

1894807 FT-140 MUKULIKA GUSIA management information Sin I.a o CMI
system as a tool for decision g
making by managers

MUPPALLA JEEVANA . Prof. M. L.

1894808 FT-241 SPOORTHY IT in healthcare Singla CMI
Cha.rglng infrastructure _ Prof. Vivek

1894809 FT-242 NAVNEET KAMAL business model for electric Suneia SBM
vehicles )
Relation of invension of yield Dr. Aniala

1894810 FT-326 NEELESH KUMAR curve LIBOR rate and Kaisiej FIN
recession

1894811 FT-179 NEHA JATIVA A report on §trateg|c study of | Prof. 'Vlvek SBM
brands moving upscale Suneja
To study pharmacy

1894812 | FT-141 | NETRAJAPATIL nformatics, current state | Prof. M.L | ¢y
with applictions & limitations | Singla
& opportunities for future

1894813 FT-327 NIDHI BANSAL IT usage in healthcare sector | Prof. . CMI
of India M.L.Singla

1894814 YES | NIGELJOE Algorithmic Trading - Prof. Pankaj | ¢\
Fibonacci series Sinha

1894815 | FT-142 | NIKHIL BARODIYA Financial Modelling and Prof. Madhu | o\
valuation of Dabur Vij

.. | Prof. Sunita

1894816 | FT-379 | NIKHILBHANDARI | CorPorate-NGO patnershipin | o o OB

CSR activities
Sengupta

The Disruption of

1894817 FT-328 NIKITA AGGARWAL management consulting Dr. Soma Dey GMT
Industrey
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A study of flyrobe (online

1894819 | FT-168 | NISHTHA PANDAY | fashion rental business) case :Lil.!'vek SBM
study approach )
value chain analysisi of major

1894820 | FT-279 | NITHINSS. rawmaterialstocreatea ¢ b pas | pom
sourcing strategy in fertilizer
company

1894821 | FT-244 | NIVEDITA SINHA strategic analysis of Prof. Vivek SBM
hyperlocal delivery model Suneja
Nudge strategies to push

1894822 | FT-274 | OORJA SETH consumers beyond bounded | Prof. H. V. MKT
rationality into healthier Verma
eating options
An investigation into the

1894873 FT-245 P BHARATH KRISHNA marketing strategies of direct | DR. Garima MKT
to consumer brands and Gupta
lessions for legacy brands
Measuring of consumer Prof. H. V

1894824 FT-246 PAKALAPATI VIKAS brand equity for online E- Verrﬁa. ' MKT
commerce firms

1894825 | FT-378 | PALAKJAIN A Report on Management of | Prof. Madhu |
foreign exchange risk Vij
Analysis of supply chain .

Prof. Sunil

1894826 FT-143 PARISHA MANIAR management of hyperlocal Sharma POM

services
PAVAN KISHORE Profit generation from non- Prof. Vivek

1894827 FT-144 MAHENDRADA core businesses Suneja SBM
Performance Benchmarking

1894828 | FT-247 | POOJA PARWANI and management of Prof. Sunil POM
customer service levels in Sharma
the E-commerce Industry
Gender issues and their .

. Prof. Kavita

1894829 FT-248 POORTI MANAK awareness in workplace and Sineh OB
institutes 8
Leveraging IT enabled supply

1894830 | FT-249 | POORVI SACHAR chain management Vs, Prof. Sunil POM
Sustainability in fashion Sharma
supply chains
Analysis of automobile

1894831 | FT-376 | PRAGATI GUPTA industry in India & valation \P/irJ,Of' Madhu 1 ¢\

of Tata Motors

University of Delhi




1894832 | FT-377 | PRAKASH SOLANKI | Suatesicanalysisof cloud | Porf. Vivek SBM
kitchens Suneja
Impact of blockchain across Prof
1894833 FT-250 PRAKHAR GUPTA industries and India's public . CMmI
M.L.Singla
sector future outlook
Assessing crdit risk and credit
PRAPHULLA score in GIG economy: Prof. Madhu
1894834 FT-251 FIN
89483 > BHANDARI assessment of digital lending | Vij
landscape
A comparative study of order Prof. Sunil
1894835 FT-370 PRATEEK RAINA fulfillment process in ' POM
. Sharma
Amazon vs Flipkart
Scope, Efficacy and strategic .
1894836 | FT-330 | RATISHTHA analysis of online mental Prof. Kavita | g
AGARWAL L . Singh
health consultation in India
1894837 | FT-252 | PRAVIN M Impact of artificial Prof. Vivek SBM
intelligence on E-commerce | Suneja
1894838 FT-331 PREKSHA GOYAL Qu§ntltt|ve analysis of FDI in Pt:of. Madhu EIN
India Vij
1894839 | FT-276 | PRIVAMVADA JAGIA | Semiotics in brand strategy: | Prof. Vivek SBM
A dove and Levi's case study | Suneja
EFFECT OF SHAME AND Prof. H. V
1894840 FT-332 PRIYANSHA VERMA GUILT ON CONSUMER Verr;1a. ’ MKT
BEHAVIOUR
Factors affecting the
1894841 FT-146 R. SNEHA competitiveness of an -e- Prof. D. Das POM
commerce retailer
Culture fit and employee
RAFAEL ANDRE . . Porf. A. Venkat
1894842 FT-277 BOODHOO perfor_ma_nce in creative Raman HRM/OB
organizations
Strategic Analysis of small-
1894843 FT-333 Raghav Rai Singla scale PVC Pipe company: A Dr.Soma Dey | GMT
case study
Use of game theory in .
1894844 | FT-180 | RAJKATARIA strategic business ggi‘;.\a/'vek SBM
management )
Comprehensive study of
1894845 | FT-359 | RAJI GUPTA selected financial Clro f-Madhu 0\
controverses in INdia J
1894846 | FT-147 | RAJIV SINHA Imapct of Technology in Prof. oM
Banking M.L.Singla

University of Delhi




Assessing the impact of IT in

1894847 | FT-148 | RAJUKUMAR implementing management | Prof. M. L. oM
control system in technology | Singla
startup
RAJYA LAXMI SWATHI | Re-engineering tertiary sales | Prof.
1894848 F1-334 JONNALAGADDA for FMCGS M.L.Singla Ml
1894849 FT-253 RESHMA RAJAN New .technologles in health Prof. M.L. CMI
care industry Singla
Role and impact of foreign
1894850 FT-335 RICHA BUBNA |nst.|tut|onal mvesetmen.t on Pr.of. Madhu FIN
Indian stock market during Vij
its crisis phase: A Study
Modelling & forecasting of
1894851 | FT-149 | RISHAV PATAWAR| | macroeconomicfactorsto | Prof. Pankaj |\
understand the upcoming Sinha
economic situation in India
Effectiveness & sustainability .
. .| Prof. Vivek
1894852 FT-336 RISHIRAJ BISWAS of Mohalla clinics: A strategic . SBM
Suneja
Study
Big Data Analytics
Applictions for improving Prof. M. L
1894853 FT-150 RITU TOMAR performance fraud Sin I'a T o]
detectiont echniques in g
credit card industry
Logistics management for
1894854 FT-337 ROHAN GUPTA last-mile deI|V(.ary for superior | Prof. Sunil POM
customer service in e- Sharma
commerce
1894855 | FT-151 | ROOPALISHARMA | Cusiness impact of Robotic | Prof. M. L. oM
Process Automation Singla
Key factors that affect the
1894856 FT-375 ROWENA CATHERINE purchase mtentlf)n of buymg Dr. Garima MKT
TIGGA athleisure or activewear in Gupta
India
1894857 FT-152 RUBY PAYAL Analy5|5|.of§D printing in Prof. Sunil POM
automotive industry Sharma
RUHMPHAT FONING | Ro!€ of human resource Prof. Tanuja
1894858 FT-273 managment in startups in ) J HRM/OB
LEPCHA . Agarwala
India
1894859 | FT-254 | SACHIN MEENA Role of HR in merger of Prof. Tanuja | \e\/08

public sector Banks

Agarwala

University of Delhi




Revenue management

1894860 | FT-174 | SACHIN SHARMA policies across hospitality Prof. Amit OR
e Bardhan
and airline industry
SAGNIK Financial models and Prof. Panakj
1894861 FT-153 CHATTOPADHYAY management in football Sinha FIN
A study of price action .
1894862 | FT-338 | SAHARIAR kHAN trading strategies using :ir:;'apankaj FIN
technical analysis
Strategic design of peer to
1894863 | FT-339 | Sahil Negi peer landing platform by Prof. Vivek SBM
taking into consideration the | Suneja
human behaviour
SALUNKE ABHUIT Determinants of customer Prof. H.V
1894864 FT-154 SANJAY loyalty in or.1I|ne travel Verma MKT
aggregator industry
Role of RBI in Indian
SANDEEP KHANNA . .
1894867 FT-364 LAKSHMIPATHY economy during an Mr. Narain FIN
economic slowdown
Valuation of Airtel and
Prof. Madh
1894868 | FT-255 | SASWAT GUPTA analysis of the 3 major Vir.o adhu | ey
telecom players J
Supply chain management in )
. . . Prof. Sunil
1894869 FT-341 SATYAM MANGLA perishable inventory (Fruits POM
Sharma
and vegetables category)
Impact of facebook Prof. H. V
1894870 FT-342 SAVLA JENIL PRAVIN | advertising on consumer Verrﬁa. ’ MKT
buying behaviour
Implications of the fintech
1894871 FT-343 Sayak Manna sector in res.tablllzmg. the P.rof. Pankaj FIN
stressed Indian banking Sinha
sector
Sectoral performance during .
) ) Prof. Pankaj
1894872 FT-155 SHANKY GARG recession: Which sectors to Sinha FIN
invest
Analysis of relationship
1894873 | FT-256 | SHANTANU NARAIN | Petween jobsatisfactionand | Prof. Kavita | g
motivation in the legal Singh
industry
Design of distribution
1894874 FT-344 Sharma Tanvi Harish | network for an E-commerce | Prof. D. Das POM
firm
1894875 FT-171 SHAYAN ADIL E;s:ktsakmg attitude of global Cirjof. Madhu FIN
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BPR & future of emerging IT

1894876 FT-365 SHIKHAR SHUKLA technologies inIndian :ir:fl'aM' L CMI
railways 8
. . Prof. M. L.
1894877 FT-345 SHILADITYA SAHA Achieving virality for aoos Singla CMmI
Irational consumer Prof. H. V
1894878 FT-257 SHIVAM behaviour towards price: o MKT
. . . verma
offline and online retail
Effect of Marketing in the Prof. H. V
1894879 FT-346 SHIVANI JOSHI digital sphere on customer Vern.wa. ’ MKT
engagement
Use of Al, IIDT in supply .
. . Prof. Sunil
1894880 FT-347 SHREYANS HINGER chain Management in the POM
. Sharma
FMCG industry
. . Recognition of native .
1804881 | FT-3a8 | onrivas Ashwinkumar | oo iing by Indian Dr. Garima MKT
Gajanan Gupta
Consumers
1894882 | FT-156 | SHRUTI GARG Relationship between Prof. Madhu |
country risk and FDI Vij
Modelling distribution
1894883 FT-157 SHUBHAM BHAURAO nejcwork: case stu.dy of a Prof. D. Das OR
GAJBHE paint manufacturing
company
1894884 | FT-158 | SHUBHAM GUPTA | Whatdetermines the degree | Prof. Vivek SBM
of freeriding in teams Suneja
SHUBHAM VASANT Healthcare: Enhansing care Prof. M. L.
1894 FT-37 M
894885 373 BANGAR journey Singla ¢
1894886 FT-372 SHUBHANGI JAIN Inorganic Growth in Fintech Pr.of. Madhu FIN
Space Vij
The state of differently abled .
. Prof. Vivek
1894887 FT-159 SIDDHANT ARORA community and the best Suneia SBM
practices for inclusion )
SIDDHARTHA Brick and mortar survival Prof. Vivek
1894888 F1-258 CHOUDHURY strategy Suneja SBM
Comparative ahaly5|s of . Prof. Vivek
1894889 FT-369 SNEHA ROY branded v/s private labels in . SBM
. . Suneja
Indian Retail
1894890 FT-349 SNEHA SEBASTIAN !nculcatlng creative thlr‘1k|ng Prof. .Vlvek SBM
in management education Suneja

University of Delhi




' .:_‘ﬂ_*’* University of Delhi

1894891 | FT-259 | SOHILRAJ Finanical Valuation of Prof. Madhu | ¢
reliance industries Ltd Vij
1894892 FT-160 SONAKSHI Impact of social mefila on Dr. Garima MKT
the purchase behaviour Gupta
Effect of post-crisis
. . Prof. H. V.
1894893 FT-350 Sophia Dhawan communication on consumer MKT
. Verma
purchase behavior
Effects of advertising on .
. . . Dr. Garima
1894894 FT-260 SOUM HALDER compulsive buying behavior Guota MKT
in young Indian consumers P
An empirical research on last
1894895 FT-161 SOURAYV DEBNATH mile delivery in E-commerce | Prof. D. Das POM
logistics
1894896 | FT-261 | SPARSH GUPTA Sustainability in Non- Dr. Soma Dey | SBM
Franchisee Restaurants
Qualittive & Quantitative
1894897 | FT-162 | SRISHTI analysis of small cap \F;ir.Of' Madhu 1 ¢\
caompanies J
SUMIT SINGH Analysis and valuation of Prof. Madhu
1894899 FT-280 FIN
CHAUHAN Technology startups Vij
Impact analysis of .
1894900 FT-351 SWATI macroeconomics factors on :::;;]Pankaj FIN
stock market
SYLVIA Information technology in Prof. Tanuja
1894901 FT-175 | L ALTHIANGHLIMI HRM Agarwala HRM/0B
Cloud Computing
TANUKU BHAVANI . Porf. M. L.
1894902 FT-352 SRI DEEPTH Impelementation in Health Singla CMI
Care
1894903 FT-374 TARUN SINGH Investment oppc?rtunltles in P_rof. Pankaj fin
real estate (Retail) Sinha
Understanding customer
1894904 | FT-263 | UDAY PRATAP brand co-creation and ts | Prof. H.V. MKT
implications for the Indian Verma
FMCG industry
1894905 FT-353 UTSAV DAVE Analysis of Strustured Prpf. Madhu FIN
products Vij
Consumer behaviour for Prof. H. V
1894906 FT-354 UTSAV PODDAR green products analysis on Verrﬁa' ’ MKT

why intention does not

University of Delhi
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convert to purchase for Gen
Z

Quantitative Portfolio

Prof. Pankaj

1894907 FT-355 UTSAV SINGH optimisation using Sinha FIN
markowitz model
A study of factors related to .
VAIJAYANTI . DR. Mahima
1894908 FT-270 BALASAHEB AMBRE attltude_towa rds Thakur MKT
femvertisements
Deployment of technologies
in low carbon supply chain .
VAKKALAGADDA SAl . o Prof. Sunil
1894909 FT-163 SRIRAM NAVEEN and its sustamablllty Sharma POM
management; multiple case
studies
A study of alternative
1894910 FT-356 Veena M pa.uckagmg. in FMCG Sector Prof. Sunil POM
with special reference to Sharma
environmental sustainability
1894911 FT-360 VIDHI Study of green markgtlng Prof. .Vlvek SBM
and branding strategies Suneja
GMP and sustaibale Prof. Sunil
1894912 FT-265 VIDHUKESH VAIDEHI | procurement in cosmetic Shar.ma POM
industry
Strategic analysis of changing
health care scenario due to Prof. Vivek
1894913 FT-266 VIKAS GUPTA biosimilars and role of Suné'a SBM
generic pharmaceutical )
companies
Usage patterns of digital
1894914 | FT-267 | VINI SAWJIANI marketing among yough to | Prof. Vivek SBM
develop strategies to engage | Suneja
them
Comparison of Performance .
. ) Prof. Panakj
1894915 FT-278 VIPIN CHAMARIA of active vs passice mutual Sinha FIN
funds over last 8 years
1894916 FT-164 VISHAL YADAY Opt{mal location and routing | Prof. Amit OR
of bike ambulance Bardhan
Environment impact
assessment of UNFCCC on
1894917 FT-165 VISWAS KUMAR refrigerant industrys: A case | Prof. Sunil POM
of new product development | Sharma

(NPD) and manufaturing in
the context of TQM

University of Delhi
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Narendra Modi Vs Rahul

1894918 FT-166 VRINDA BHATNAGAR | Gandhi: A study of how C:?;g' v MKT
voters view political brands
1894919 FT-169 ADITI RAHUL KAVIVA Effect of collegiate .network Prof. .Vlvek SBM
on entrepreneurship Suneja
1894920 FT-181 ABEER N.Al\fDRAJOG Usmg D|.V|dend history for Mr. Narain FIN
(Re-admission) passive investment
Managing carbon footprint
Akul Batch
FT-380 | 0: Gi‘;‘)’ta (Batc through supply chain Prof.D.Das | POM
55220 corordination
) Analysis of the electric .
FT-182 i?)lf7A2r?)qa9()j (Batch vehicle industry landscape in ::?]Z.\a/lvek SBM
1726620 India )
Vendor base management &
60131 F-235 Payal Purchase order Prof. D. Das POM

improvement: A case study

University of Delhi




2021-22
Roll No. Class Roll Name of Student Topic Name of | Area
No. Supervisor | Code
19109826001 F19-201 Aakash Agarwal Understanding Drivers for Dr. Garima | MKT
Adoption of Ecommerce/ Gupta
Digital First Consumer Brands
in India
19109826002 F19-203 Aakash S. Prof. FIN
Impact of Blockchain on Monica
Financial Services Sinhania
19109826003 F19-101 Aartik Chopra Analyzing global investor Dr. Anjala | FIN
behavior in leading global Kalsie
indices and their constituent
sectors before and after
Covid-19 pandemic using
Treynor ratio optimization
19109826004 F19-166 Aayush Goyal SUPPLY CHAIN ANALYTICS Prof. Sunil | OPS
FOR PERFORMANCE Sharma
MANAGEMENT
19109826005 F19-301 Abhay Kumar Executive Compensation and | Dr- Soma SBM
Mishra company performance In US | Dey
Technology Sector
19109826006 F19-202 Abhay Sharma Prof. Vivek | SBM
Solar Energy: The Future of | Suneja
Indian Power Industry
19109826008 F19-372 Abhilash Sharma | “Impact of Personality Traits | Dr. OB
and Entrepreneurship Mahima
Stimulation from educational | Thakur
institutions on
Entrepreneurial Intentions of
Business and Engineering
Students”
19109826009 F19-302 Abhilasha Singh Study of Impact of Negative Dr. MAR
Pre-Purchase Mood states on | Mahima
Online Impulse Buying during | Thakur
COVID-19 lockdown
19109826010 F19-303 Abhinav Ahlawat | The Effect of Time to Dr. Anjala | FIN
Resolution and Time to Kalsie
Maturity on the Recovery of
Defaulted Bonds and Loans
19109826011 F19-304 | Abhishek Kumar | Banking 4.0: What can Banks | Prof. FIN
and Regulators do to remain | Monica
relevant? Sinhania

University of Delhi




19109826012 F19-175 Abhishek Prof. D. OPS
Upadhyay Total Quality Management in | Das
the Indian EdTech Sector
19109826013 F19-177 Adhiraj Singh Economical solution for a Dr. Soma SBM
viable adoption to Electronic | Dey
Vehicle
19109826014 F19-205 Aditya Kumar S/o | Role of Electronic Word-of- Dr. Garima | MKT
Ajay Kumar Gupta | Mouth (eWOM): A Study in Gupta
the Context of Skincare and
Haircare Categories
19109826015 F19-305 Aditya Kumar S/o | A Machine Learning Prof. Amit | OPS
Prem Pal Singh Approach to Categorise and Bardhan
Predict Flight Arrival Delay
for American Airlines
19109826016 F19-306 Ajay Mathew Artificial Intelligence in Prof. A.V. | HR
healthcare: Stakeholder Raman
Perception
19109826017 F19-103 Akash Singh EFFECT OF EMPLOYEE Prof. HR
Chauhan ENGAGEMENT ON Sunita
CUSTOMER LOYALTY IN Singh
SERVICE-BASED INDUSTRY Sengupta
19109826018 F19-206 Akriti Raman Impact of TBEM, WCQ and Prof. Sunil | OPS
TQM on Operational Sharma
Excellence at TATA Motors
19109826019 F19-104 Akshay Kothari Impact of Industry 4.0 on Prof. M. L. | IT
Supply Chain Management Singla
with focus on Manufacturing
Sector
19109826020 F19-105 Anand Sharma Self-Reliant India: A Study Of | Prof. h.V. | MKT
Consumer Perspective On verma
“Vocal For Local” Branding
Initiative
19109826021 F19-307 Aniket Verma Prof. M. L. |IT
Role of Artificial Intelligence | Singla
in Ecommerce and Logistics
19109826022 F19-106 Anindita Biswas Dr.Soma SBM
INDUSTRY ANALYSIS OF Dey
NANOMATERIAL IN INDIA
19109826023 F19-278 Anjali Raj Prof. HRM
Sunita
HR Practices and the Impact | Singh
of COVID-19 Sengupta
19109826024 F19-308 Anjali Sablania THE INDIAN HEALTH Prof. Vivek | SBM
INSURANCE INDUSTRY: Suneja

ANALYSIS AND CHALLENGES
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19109826025 F19-207 Ankit Kanwar Role of ethical climate and Prof. HRM
organizational pride in Tanuja
employee behavior Agarwala

19109826026 F19-367 Ankur Yadav Prof. H.V. | MKT
Why Modi is a strong brand — | Verma
A comprehensive analysis

19109826027 F19-309 Anshul Mathur Prof. FIN
Dhantripti — Sustaining a Monica
Social Enterprise Singhania

19109826028 F19-310 Anubhav Verma Linkages of money market, Dr. Anjala | FIN
Foreign Exchange Markets Kalsie
and capital markets

19109826029 F19-311 Anuj Deogade ONLINE SHOPPING Prof. A.V. | MKT
EXPERIENCE: A QUASI- Raman
EXPERIMENT ON DECISION
MAKING POINTS

19109826030 F19-208 Anurag Foundations of the impact Prof. FIN
economy Frameworks for Monica
simplifying diversity and Singhania
complexity of impact
measurement

19109826031 F19-107 Anurith R Dr. Narain | FIN
Central Banks and Covid-19

19109826032 F19-209 Anushka Kyal Prof. H. V. | MKT
Why do People shop in Flea | Verma
Markets?

19109826033 F19-108 Anushree Gawad | Risk Analysis And Mitigation | Prof. D. OPS
In Last Mile Delivery Using Das
FMEA Framework

19109826034 F19-210 Apoorv Sharma Evolution of sports Dr. Soma SBM
consumption and Dey
opportunities for
broadcasters

19109826035 F19-312 Archit Goyal Prof. Vivek | SBM
Impact of Covid19 on Online | Suneja
Grocery Market

19109826036 F19-313 Archit Mathur Evaluation of E-Commerce Prof. D. OPS
Platforms: A Study based on | Das
dynamic Analytic Hierarchy
Process

19109826037 F19-314 Arpit Bajaj Currency Fluctuation Risks Dr. Narain | FIN

and Corporate Hedging in
Multinational Firms— Case
Based Analysis

University of Delhi
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19109826038 F19-211 Arshdeep Singh DESCRIPTIVE STUDY OF THE Dr. Soma SBM
INDIAN BEER MARKET AND Dey
ANALYSING THE CRAFT
BOOM IN INDIA
19109826039 F19-109 Arth Gupta DO SMALLER HEDGE FUNDS Dr. Narain | FIN
DELIVER ECONOMICALLY
LARGER RISK-ADJUSTED
RETURNS THAN DO LARGER
FUNDS?
19109826040 F19-110 Arunima Goyal Dr. Soma SBM
Ed-Tech Industry — Future of | Dey
Product Offerings
19109826041 F19-266 Arvind Meena Study of Labour Reforms Prof. HRM
(2020) and their Implications | Tanuja
on Workers and Agarwala
Management
19109826042 | F19-212 | AshiArya New Product Development | Prof. Sunil | OPS
and its Role in Operations Sharma
Strategy
19109826043 F19-315 Ashik A Prof. (0]:]
“Organizational change in Sunita
times of Artificial Singh
Intelligence” Sengupta
19109826044 F19-213 Ashish Babarao Agile Analytics in Data Prof. M. L. | IT
Jadhao Warehouse Development In- | Singla
depth Research & Analysis
19109826045 F19-214 Ashish Kumar Das | Applications and advantages | Prof. A.V. | HRM
of using Al in recruitment Raman
processes of organizations —
A Comparative Study
19109826046 F19-215 Asit Chandrakant | IMPACT OF COVID-19 ON Prof. HRM
Kharche HUMAN RESOURCE Tanuja
MANAGEMENT AND Agarwala
ORGANIZATION’S RESPONSE:
STUDY OF SELECTED
INDUSTRIES IN INDIAN
CONTEXT
19109826047 F19-316 Avni Agrawal “STUDY OF FACTORS THAT Prof. H. V. | MKT
INFLUENCE THE SHOPPING Verma
MODE PREFERENCE AND THE
TRIGGERS THAT LEAD TO
CHANGE OF SHOPPING
MODES”
19109826048 F19-216 Ayesh Kanta Prof. OB
Padhi Sunita

Role of Gender in Leadership
during Crisis

University of Delhi
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Singh
sengupta
19109826049 F19-370 Ayushi Ingole Identification Prof. D. POM
and Prioritization of factors Das
from OTT supply chain
affecting the growth of OTT
Platform
19109826050 F19-217 Baishali Roy JOURNEY TO INDUSTRY 5.0: Prof. FIN
THE TRANSFORMATION IN Monica
SUPPLY CHAIN Sinhania
MANAGEMENT AND IMPACT
ON SOCIETY
19109826051 F19-276 Berete Karamo A study of effect of Dr. HRM
employment relationships Mahima
quality on affective Thakur
commitment of employees
working in Chinese, French
and Guinean companies
operating in the Republic of
Guinea (West Africa)
19109826052 F19-265 Bhanu Sharma INFLUENCE OF Prof. HRM
SHAREDLEADERSHIP ON THE | Tanuja
SOCIAL CAPITAL OF AN Agarwala
ORGANIZATION
19109826053 F19-317 Bhavin Mistry APPLICATION OF Prof. Sunil | OPS
TECHNOLOGY AND Sharma
DIGITALIZATION IN SUPPLY
CHAIN IN ED-TECH INDUSTRY
19109826054 F19-218 Chadaram ANALYSIS OF INDIAN Dr. Anjalal | FIN
Lavanya Rekha FINTECH COMPANIES WITH Kalsie
PRE AND POST COVID
COMPARISON
19109826055 F19-111 Chaitanya Ganu EFFECT OF PRODUCT LISTING | Prof. H. V. | MKT
ATTRIBUTES ON PURCHASE Verma
DECISION IN BEAUTY
ECOMMERCE
19109826056 F19-375 Deepak Ram A STUDY OF THE GROWING Dr. Narain | FIN
MENACE OF NON-
PERFORMING ASSETS IN THE
INDIAN BANKING SYSTEM
19109826057 F19-220 Deepali Jain Supplier-Buyer Relationship | Prof. D. OPS
Das

in MRO category with focus
on negotiations
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19109826058 F19-176 Deepanshu Rise of Direct-to-Consumer Dr. Soma SBM
Kaushik Retail in India: Should HUL Dey
enter the D2C Segment?
19109826059 F19-221 Devika Tolia DECODING THE PURCHASE Dr. Garima | MKT
JOURNEY OF ONLINE MAKE- | Gupta
UP SHOPPER
19109826060 F19-318 Dewanshee Prof. Amit | OR
Brahmbhatt Optimal Routing Methods in | Bardhan
Waste Collection
19109826061 F19-112 Digantkumar C Stress Management and Prof. HR
Chaudhari Coping Mechanism during Kavita
WEFH Singh
19109826062 F19-113 Dipankar The Effects of Asset-Liability | Dr. Anjala | FIN
Basumatary Management on Profitability | Kalsie
of selected Public Sector
Banks in India and its
comparison with other
Private and Foreign Banks
19109826063 F19-114 Divya Jangir Impact of Green Prof.. d. OPS
Procurement practices on Das
Supply Chain performance of
SMEs
19109826064 F19-170 Divyanshu RE-ENGINEERING HR Prof. HR
Agarwal STRATEGIES IN A POST- Tanuja
COVID ORGANISATION WITH | Agarwala
THE USE OF GAMIFICATION
TO DRIVE EMPLOYEE
PERFORMANCE
19109826065 F19-319 Divyanshu Kumar | Use of Univariate Time Series | Prof. Amit | OR
Verma Models for Forecasting of Bardhan
Cement Volume Purchased
by PAN India Cement Dealers
19109826066 F19-115 Faisal Shiraj MINDFULNESS AT WORK Prof. OB
Malek PLACES IN INDIAN Kavita
CORPORATE INDUSTRY AND | Singh
ITS IMPACT ON JOB
SATISFACTION &
PERFORMANCE
19109826067 F19-116 Farhan Kalim Prof. H.V. | MKT
Narendra Modi: The Hindu Verma
vs. Muslim Perspective
19109826068 F19-172 Furquan Khizar Pharmaceutical Marketing Dr. Garima | MKT
Systems: Understanding Gupta

Drivers for Health Food
Drinks
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19109826069 F19-320 G Kaushik Ram MICROFINANCE STRATEGIES, Prof. Vivek | SBM
CHALLENGES IN INDIA, AND Suneja
RECOMMENDATIONS
19109826070 F19-321 Gaddai Sireesha ANALYSIS OF FOREIGN Dr. Anjala | FIN
DIRECT INVESTMENT IN THE Kalsie
START-UP ECOSYSTEM
WHILE ANALYSING INFLOWS
AND EXITS
19109826071 F19-117 Ganesh Suresh INFLUENCE OF CONSUMER Prof. H. V. | MKT
Tayade REVIEWS ON ONLINE Verma
PURCHASE DECISIONS
19109826072 F19-118 Gaurav Kumar SOCIAL COMMERCE & ITS Prof. H. V. | MKT
Sharma IMPACT ON ONLINE Verma
PURCHASING
19109826073 F19-165 Ghinea Nicoleta BLACK WORK ON Prof. A. V. HRM
loana IMMIGRANTS LABOR Raman
MARKET- IN CONTEXT OF
ROMANIA.
19109826074 F19-352 Gulhane Perceived effectiveness of Prof.A.V. | HRM
Shubham Anilrao | employee engagement Raman
strategies during COVID 19
pandemic
19109826075 F19-322 Gursewak Singh Prof. SBM
Ghumman STRATEGIES IMPLEMENTED Sunita
BY ORGANISATIONS DURING | Singh
COovID 19 Sengupta
19109826076 F19-324 Harsh Yadav The Impacts of The Prof. FIN
Profitability and The Earnings | Pankaj
Quality on The Credit Sinha
Ratings: An Empirical Study
for Non-Financial
Corporations in the UK and
the US
19109826077 F19-119 Himanshu Deterrents In Purchase Dr. Garima | MKT
Hemant Behavior In Indian Gupta
Jobanputra Automobile Industry
19109826078 F19-277 Ishant Gupta Analysis, present scenario Dr. Anjala | FIN
and road ahead for Impact. Kalsie
Investment industry in India
In-depth Sector specific
Research & Analysis
19109826079 F19-325 Jahnavi singh HOW DOES SYNDICATION Dr. Soma SBM
AMONG COMPANIES CREATE | Dey

A CORPORATE ADVANTAGE?
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19109826080 F19-120 Jampani Venu Role of Information Prof. M. L. |IT
Nanditha Technology in Customer Singla
Service and Customer Loyalty
in Telecom, Banking and
Fintech Industries
19109826081 F19-222 Jayakanth Reviewing existing health Prof.A.V. | HR
Abhimanyu coverage options to choose Raman
Mellela ideal health cover to gig
workers
19109826082 F19-121 Juan John Evoluation of Decentralised Prof Pankaj | FIN
Mathews Finance and Assimilation Sinha
with Traditional Finance
19109826083 F19-223 Kanhav Goenka Sustainable Competitive Dr. Soma GMT
Advantage through Green Dey
Financing
19109826084 F19-224 Kartik Sahu Prof. A.V. |IT
Potential of Virtual Assistants | Raman
in Indian Healthcare Industry
19109826085 F19-376 KAVASH KHANNA | |nvestment Behavior of Dr. Narain | FIN
Indian Millennials and the
Impact of COVID-19
19109826086 F19-225 Kaveena M STUDY OF “FACTORS Prof. H. V. | MKT
Doddalingannavar | INFLUENCING INTENTIONS Verma
TO PURCHASE ONLINE IN
GROCERIES AND SMART
PHONE CATEGORY”
19109826087 F19-326 Keval P Varotaria Prof.A.V. | HRM
Gender bias in advertisement | Raman
: A brief analysis
19109826089 F19-123 Komal Gupta DIGITAL TRANSFORMATION Dr. Soma SBM
& DIGITAL MATURITY IN THE | Dey
CHEMICAL INDUSTRY
19109826090 F19-327 Komal Katna Artificial Intelligence In Dr. Garima | MAR
Marketing — An Attitudinal Gupta
Study to Understand
Consumer Experience
19109826091 F19-124 Komal Sanjay CRUDE OIL PRICE Prof. Amit | OR
Joshi FORECASTING using ARIMA | Bardhan
and Prophet model
19109826092 F19-227 Kumari Anuja Effect of leadership Dr. HRM
behaviour on employee work | Mahima
engagement post COVID-19 | Thakur

pandemic

University of Delhi




19109826093 F19-125 Kunal Kumar Prof. OB
Student Engagement during | Kavita
COVID-19 Singh
19109826094 F19-126 Kushagra Sharma | APPLICATION OF Prof. M L IT
TECHNOLOGY IN Singla
AGRICULTURE WITH FOCUS
ON PRODUCTION, FINANCE,
PRICE DISCOVERY & MARKET
LINKAGES
19109826095 F19-127 Lakshya FACTORS AFFECTING Prof. H.V. MKT
CONSUMER INTENTION TO Verma
PURCHASE AND
RECOMMEND PRIVATE
LABELS IN THE ONLINE
GROCERY SEGMENT
19109826096 F19-228 Lalit Mehar A study on the impact of a Dr. MKT
destination promotional Mahima
video with the case of Thakur
Meghalaya Tourism
19109826097 F19-129 Manali Mundra Outcomes of Negative WOM: | Dr. Garima | MKT
An Assessment of Airtel Gupta
Services
19109826098 F19-130 Mandar Raman Development of trading Dr. Narain | FIN
Parulekar algorithm for interest rate
futures
19109826099 F19-267 Manoj Kumar “QUANTITATIVE AND Prof. FIN
(4/7/19) QUALITATIVE ANALYSIS OF | Pankaj
RISK MANAGEMENT IN Sinha
INDIAN BANKING SECTOR”
19109826100 F19-328 Mayuri Santosh Influence of Regulation on Dr. Anjala | FIN
More the Capital & Financing Kalsie
Structure of Banks
19109826101 F19-229 Meet Verma Prof. HR
Sunita
Leadership Succession Singh
Planning Sengupta
19109826102 F19-230 Meghana Dynamic Pricing for Prof. Amit | OR
Rudraraju Electronic Business based on | Bardhan
the quantity of purchase by
Customer
19109826103 F19-329 Mohammadazim | The Global Financial Crisis Prof. FIN
Sachora and islamic Finance Monica
Singhia
19109826104 F19-231 | Moinack Shaikh Prof. Sunil | OPS
|OT in Procurement and Sharma

Supply Chain
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19109826105 F19-131 Muskaan Impact of Social Media on Dr. Garima | MAR
Buying Behavior of Young Gupta
Urban Indians
19109826106 F19-330 N Sai Shankar GLOBAL PERSPECTIVE ON Prof. FIN
ALTERNATIVE FINANCE & Monica
FORECASTING OF Singhia
CRYPTOCURRENCY PRICES
19109826107 F19-232 Naetik Tandon Prof. HR
Sunita
Remote Hiring V/S Physical Singh
Hiring Sengupta
19109826108 F19-233 Nalin Singhal Power Influences & Its Prof. HR
Impact On Employee Tanuja
Behaviour Agarwala
19109826109 F19-331 Naman Goyal Dr. Soma SBM
Decoding Digital Strategy for | Dey
Small Businesses in India
19109826110 F19-332 Namta Pawar SUPPLY CHAIN EXCELLENCE Prof. Sunil | OPS
IN PERISHABLE FOODS Sharma
CATEGORY
19109826111 F19-132 Naresh Kumar RE-ENGINEERING RISK Prof. M. L. | IT
Tetarwal MANAGEMENT IN BFSI: Singla
LEVERAGING EMERGING
TECHNOLOGIES
19109826112 F19-133 Navdeep Kamboj | pigijtal banking vs Branch Prof.A.V. | HR
banking: Customer Raman
perspective
19109826113 F19-134 Nidhi Kumari New Product Development Prof. Sunil | OPS
and its impact on Supply Sharma
Chain Management
19109826114 F19-173 Nikita Chawla BLUEPRINT FOR DIGITAL Prof. M. L. | IT
TRANSFORMATION OF THE Singla
INDIAN AUTOMOTIVE
INDUSTRY: LEVERAGING
INDUSTRY 4.0
19109826115 F19-333 Ninad Arunsingh | ROLE OF HUMAN RESOURCE | Prof. HR
Rajput MANAGEMENT IN MERGER Tanuja
AND ACQUISITION OF Agarwala
STARTUPS BY BIG FIRM
19109826116 F19-275 Nuryagdy Prof. FIN
Tirkeshov ASIAN BANKING — FEATURES | Monica
AND PERSPECTIVES Singhna
19109826117 F19-135 Pallavi Arya Prediction of Customer Prof. Amit | OR
Bardhan

Churn for e-Commerce using
R Modelling

University of Delhi




19109826118 F19-334 Parandhagan A STUDY ON CONSUMERS Dr. HR
ananda Kesavan PERCEPTION & Mahima
SATISFACTION ON FOOD Thakur
DELIVERY SERVICE BRANDS
19109826119 F19-234 Parimal Mhaiske | ASSESSING THE ROLE OF Prof. HR
WORK MOTIVATION ON Tanuja
EMPLOYEE PERFORMANCE Agarwala
19109826120 F19-136 Parshva jain UNDERSTANDING THE Dr. Narain | FIN
OPPORTUNITIES IN INDIAN
STOCK MARKET IN THE POST
COVID WORLD
19109826121 F19-335 Parul Kamboj Managing risks in the supply Prof. Amit | OR
chain of Milk industry using Bardhan
AHP method
19109826122 F19-373 Patta Venkata Sai | SUPER APPS FOR THE Prof. Vivek | SBM
Vamesi Krishna MODERN CONSUMER: THE Suneja
ENGAGEMENT & LOYALTY
QUESTIONS
19109826123 F19-235 Pooja Garg ANALYSIS OF DIVERSITY AND | Prof. OB
INCLUSION IN THE INDIAN Kavita
WORKPLACE Singh
19109826124 F19-236 Prachi Rajesh COMPARATIVE ANALYSIS OF | Dr. Anjala FIN
Kumar Patel NPA OF PUBLIC SECTOR Kalsie
BANKS, PRIVATE SECTOR
BANKS, FOREIGN BANKS
19109826125 F19-336 Pradeep B. Is the commodity basket and | Dr. Narain | FIN
cryptocurrency the
alternative for gold as a
storage value in a negative
interest rate era?
19109826126 F19-337 Praharsh Hathi Dr. Garima | MKT
MARKETING TO THE Gupta
BOTTOM OF THE PYRAMID
19109826127 F19-237 Prakash Prof. HRM
Chintaman Thorat | Role of Gratitude in Tanuja
Organisations Agarwala
19109826128 F19-369 | Pranav Shivram The Growth of the Prof. FIN
Renewable Energy sector in Pankaj
India and it’s impact on Sinha
economic growth
19109826129 F19-137 Pranjal Dua UNDERSTANDING FACTORS Prof. H. V. | MKT
THAT INFLUENCE IMPULSE Verma

BUYING IN AN ONLINE
CONTEXT
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19109826130 F19-178 Prateek Parkash Risk Management in value Prof. FIN
chain using MCDM for Moinca
resilient businesses Singhania
19109826131 F19-338 Pratik Mishra A global perspective on rise Prof. FIN
of green finance: drivers and | Monica
determinants Singhania
19109826132 F19-339 Pratyush Kumar Analysing factors affecting Dr. OPS
co-ordination & collaboration | Mahima
across multiple-tier supply Thakur
chain partners for increasing
supply chain surplus.
19109826133 F19-138 Priya Pakad Analysis of Consumer Prof. H.V. | MKT
Response to Socially Verma
Responsible Behaviour by
Corporates In India
19109826134 F19-139 Priyam Gupta ICT investment and impact Prof. FIN
on Indian Economy through Pankaj
output growth and Labor Sinha
productivity
19109826135 F19-238 Priyanjal Joy Prof. HR
Mental Well-Being for Sunita
Enhanced Productivity in a Singh
Digital Set Up Sengupta
19109826136 F19-140 Priyanka Davi “An Exploratory Study on the | Prof. D. OPS
Impact of Emission Das
Regulations on
Environmental Sustainability
of Automobile Companies in
India”
19109826137 F19-239 Pruthil Deven Warehouse costing and Prof. Sunil | OPS
Bhatt selection models in FMCG Sharma
industry
19109826138 F19-340 Rachita OPERATIONS STRATEGY FOR | Prof. Sunil | OPS
E-COMMERCE IN TRAVEL Sharma
AND TOURISM IN CONTEXT
OF DYNAMIC PRICING
19109826139 F19-240 Rahul Bhardwaj REVIEW OF HR ANALYTICS Prof. HR
AND HOW ORGANISATIONS | Tanuja
CAN ADOPT IT Agarwala
19109826140 F19-341 Rahul Kumar Prof. OB
Sunita
“Future of online learning Singh
and its impact on EQ” Sengupta
19109826141 F19-241 Rahul Kumar S/o Prof. D. OPS
Mahendra Prasad | |MPACT OF INDUSTRY 4.0 ON | Das

Sahu

SUPPLY CHAIN

University of Delhi




19109826142 F19-141 Rahul Siwach Forecasting Recession using | Prof. Fin
Yield Curve with Logistical Pankaj
Regression Models Sinha
19109826143 F19-371 Rajat Goel Prof. Fin
SECTOR ANALYSIS OF Pankaj
FINTECH INDUSTRY Sinha
19109826144 F19-142 Rajvardhan Kavi STUDENT DECISION MAKING | Prof.A.V. | SBM
AND VERTICAL INTEGRATION | Raman
OF MBA COACHING SECTOR
19109826145 F19-242 Rajvi Chandrakant | Impact of COVID-19 Prof. OB
Dhimar pandemic on the work life Kavita
balance of Indian working Singh
professionals
19109826146 F19-342 Ram Radesh SOCIALLY RESPONSIBLE Prfo. Vivek | SBM
Davuluri INVESTMENTS: A Suneja
COMPREHENSIVE ANALYSIS
OF THE IMPACT OF ESG ON
FINANCIAL PERFORMANCE
19109826147 F19-174 Rashi Rekhan Understanding green Dr. Soma SBM
purchase using Tata Steel’s Dey
sustainability strategy
19109826148 F19-343 Rhea Rachel ANALYSIS OF VIRTUAL Prof. OB
Rahul Singh LEADERSHIP & Kavita
MANAGEMENT IN COVID-19 | Singh
19109826149 F19-243 Rijul Rastogi Prfo. D. OPS
Optimal Distribution of the | Das
Covid-19 vaccine in India
19109826150 F19-344 Rishab Role of IT in Effective Prof. M. L. |IT
Himmatramka Pandemic Management Case | Singla
in Point: COVID Management
in India
19109826151 F19-272 Rishabh Aggarwal | E-COMMERCE CONVERSION | Prof. M. L. | IT
RATE OPTIMISATION FOR Singla
SALES GROWTH
19109826152 F19-143 Rishabh Malav - Impact of ICT on Design and | Prof. Sunil | OPS
Delivery of Services in the Sharma
Banking Sector
19109826153 F19-144 Rishi Mohan INFLUENCE OF SOCIAL Prof. A.V. | HR
MEDIA VS REGULATED Raman

MEDIA ON PERCEPTION AND
BEHAVIOR OF PEOPLE
TOWARDS COVID-19: KAP
FRAMEWORK
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19109826154 F19-244 Riya Parwani ESG Investing and its Prof. FIN
Implications on Fund Monica
Management Singhania

19109826155 F19-374 Rohit Kyal “Leasing Industry in India, a Dr. Narain | FIN
proposed solution and its risk
analysis”

19109826156 F19-345 Rohit Raj Modelling Airline Route Prof. Amit | OPS
Planning Preferences to Bardhan
understand network
topology evolution

19109826157 F19-145 Ruchika Agrawal | To study the applications of Prof. M. L. |IT
Information Technology in Singla
the FMCG sector & Future
outlook especially in the
context of COVID-19

19109826158 F19-245 Sachin Kumar Factors Influencing Customer Prof.A.V. | HRM
Preferences and Switching Raman
Behaviour in Telecom Sector

19109826159 F19-346 Saheli Debbarma Prof. FIN
Understanding Green Monica
Investments in India Sinhania

19109826160 F19-146 Sahil Khurana Digital Transformation for Prof. M. L. |IT
the Non-Life Insurance Singla
Sector

19109826161 F19-347 Sai Dinesh Identifying Ways To Improve | Dr. Garima | MKT

Chayanam Social Media Sentiment Of Gupta
Brands Using Twitter

19109826162 F19-147 Sakshi Bansal GENERICS PRICING AND THE | Prof. Vivek | SBM
LIFE-CYCLE PRICE CURVE IN Suneja
THE PHARMACEUTICAL
INDUSTRY

19109826163 F19-348 SAMARTH A Study of the Relationship Dr. MKT

KHURANA between Information Mahima
Overload & Quality of Thakur
Information on Purchase
Avoidance
19109826164 F19-167 Sameer FINANCIAL ANALYSIS OF Prof. FIN
Shekhawat PUBLICLY LISTED FOOTBALL | Pankaj
TEAMS Sinha

19109826165 F19-274 Samiksha Singade Prof. HR
THE READINESS OF INDIA Sunita
INC. FOR AN LGBTQ+ Singh
INCLUSIVE WORKPLACE Sengupta
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19109826167 F19-149 Sarvesh Sidhu DIGITIZATION OF SCM IN THE | Prof. Sunil | OPS
FMCG INDUSTRY Sharma
19109826168 F19-150 Satvik Mahajan Loan Moratorium ‘20: Impact | Dr. Soma GMT
on Microcredit Borrowers & | Dey
Lenders
19109826169 F19-273 Sayani Saha Analysis of Impact Level of Prof. HRM
Factors Influencing Employee | Tanuja
Morale in Remote Work Agarwala
19109826170 F19-268 Shah Purav Study on Vehicle Routing Prof. D. OPS
Harishkumar Problems with a model Das
solution for real world
CVRPTW (Capacitated
Vehicle Routing Problem
with Time Constraints)
19109826171 F19-350 Shantam Khetan Prof. D. OPS
USER GENERATED CONTENT | Das
IN ONLINE SHOPPING
19109826172 F19-351 Shashank Singh “Factors affecting the revisit | Dr- MKT
intentions of tourists visiting | Mahima
Rishikesh” Thakur
19109826173 F19-264 Shashidhar S. Prof. (0]:]
Work Environment Stressors | Sunita
and Link Between Singh
Performance and Well-being | Sengupta
19109826174 F19-151 Shaurya Goel Factors influencing home Dr. Narain | FIN
ownership patterns in Indian
millennials
19109826175 F19-270 Shitanshu Kumar | Mathematical Models for Prof. D. OPS
Yadav Two-Sided Assembly Line Das
Balancing Problems with cost
Optimization
19109826176 F19-366 Shivangi (W) How various govt policies Prof. FIN
and covid helped FinTech Pankaj
grow and covid impact on Sinha
different FinTech
subsegments and learnings
from it”
19109826177 F19-246 Shivendra Indian prospective of yield Dr. Anjala | FIN
curve for Government Of Kalsie
India (GOI) bonds and its link
with the liquidity problem
19109826178 F19-247 Shreya Shukla “Shift In Consumer Behaviour | Dr- Garima | MKT
(Post COVID-19) For Online Gupta

Shopping In India”
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19109826179 F19-353 Shubhi Goel EXPLORING CONTENT Prof. Vivek | SBM
DIFFERENTIATION IN THE Suneja
INDIAN OTT SPACE
19109826180 F19-365 Shweta Sahu (W) Prof. FIN
Digital Transformation: Monica
Automation with Intelligence | Singhania
19109826181 F19-248 Sidagam Geethika Prof. OB
Sri Kavita
ETHICS & JOB SATISFACTION | Singh
19109826182 F19-271 Siddharth A Dr. HR
Comparative study of service Mahima
quality of Voice Assistants Thakur
19109826183 | F19-354 | Siddharth Verma | Managing Supply Chain Prof. Sunil | OPS
Disruption in FMCG sector Sharma
during COVID-19 in India
19109826184 F19-171 Siddhartha The Rise & Impact Of Direct- | Dr. Garima | MKT
Shering To-Consumer Model in the Gupta
Personal Care Category
19109826185 F19-249 Sidharth Yadav Financial Efficiencies of Prof. FIN
Southern and Northern Pankaj
Distribution Utilities in India | Sinha
19109826186 F19-355 Simran Jalhotra Consolidation of 10 Public Dr. Anjala | FIN
Sector Banks in India done in | Kalsie
2019
19109826187 F19-250 Smriti Bakshi Dr. HR
FACTORS IMPACTING Mahima
EMPLOYEE WELLBEING Thakur
19109826188 F19-356 Snigdh Aman Prof. Amit | OPS
VaR BASED PORTFOLIO Bardhan
CONSTRUCTION
19109826189 F19-251 Sonawane Akshay Prof. OB
Mohan “A Quantitative Analysis of Kavita
Stress at Workplace” Singh
19109826190 F19-252 Souradip Mistry Role of Organizational Prof. HR
Identification on Workplace | Tanuja
Behavior Agarwala
19109826191 | F19-152 | Sourav Chel e Impact of Work from Home | Dr. HR
on the Productivity and Mahima
Wellbeing of Employees Thakur
19109826192 F19-357 Srishti Prof. HR
Strategies to Improve Sunita
Employee Well-Being during | Singh
COVID-19 Sengupta
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19109826193 F19-358 Subham Bisht “Relationship between Dr. FIN
different NIFTY sectoral NARAIN
indices”
19109826194 F19-253 Sudhanshu “TO ANALYZE CORPORATE Prof. FIN
Pathak GOVERNANCE PRACTICE OF Pankaj
BSE-30 COMPANIES FOR Sinha
LAST FIVE YEARS WITH
REFERENCE OF MANDATORY
DISCLOSURE BY SEBI FOR
INDIAN COMPANIES ”
19109826195 F19-153 Sudipt Kumar Prof. Amit | OPS
STOCK PRICE FORECASTING | Bardhan
USING TIME SERIES MODELS
19109826196 F19-254 Suhani Chandra Prof. OB
Influence of organization’s Kavita
culture on its innovation Singh
19109826197 F19-154 Sumit Kumar IMPACT ON EMPLOYEE Prof. OB
ENGAGEMENT AND Kavita
PRODUCTIVITY DURING Singh
PANDEMIC
19109826198 F19-255 Sumit Kumar Study of factors affecting the Prof. H. V. | MKT
Singh consumer attitude towards | Verma
Instagram advertising
19109826199 F19-256 Sunny Jain Prof. M. L. |IT
Application of Information Singla
Technology in Healthcare
19109826200 F19-155 Suruchi yadav FMCG Industry —Future of Dr. Soma SBM
supply chain & shift in Dey
consumer behaviour due to
COVID-19
19109826201 F19-156 Swanand Kanchi Dr. Narain | Fin
“Impact of Artifical
Intelligence in Finance”
19109826202 F19-157 Tarun Kumar Green Supply Chain Prof. D. OPS
Singh Management: Analysis of Das
Indian Retail Industry
19109826203 F19-359 | Turalapati Aditya | TIME SERIES ANALYSIS & Prof. Amit | OR
Ramaiah FORECASTING OF SALES Bardhan
USING PYTHON
19109826204 F19-257 Tushar Singhal Evolution of Electric Vehicles | Prof. Vivek | SBM
industry in India and brand Suneja

strategy analysis using
Sentiment Analysis on
Twitter
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19109826205 F19-360 Utkarsh Panwar "Financial Globalization and Prof.Pankaj | FIN
Regulation of International Sinha
Banking"
19109826206 F19-158 V N S Juhi Vallabh Prof. OB
Sunita
Digital Transformation and Singh
Employee experience Sengupta
19109826207 F19-361 Vaibhav Study the effect of Dr. MKT
Narayanrao Usefulness & Constituent Mahima
Borkar attributes of Customer Thakur
reviews’ on Online Purchase
Behavior
19109826208 F19-258 Vankadoth Prof. Sunil | OPS
Eshwar Naik Evolution of digital payments | Sharma
in India
19109826209 F19-159 Varn Gupta Deciphering the Direct-to- Prof. Vivek | SBM
Consumer Strategy for Suneja
Brands
19109826210 F19-362 Varun Mahajan Valuation of Tata Motors and Prof. FIN
Analysis of players in the Pankaj
Automotive industry Sinha
19109826211 F19-259 Veenal Bansal Emerging technologies inthe | Prof. M. L. | IT
Education Industry (Impact of | Singla
COVID-19 and evolution of
EdTech) — Designing a tool
under the methodology of
Flipped Learning
19109826212 F19-160 Vijaya Bhaskar Consumer products demand Prof. Amit | OR
Mamidi forecasting using Time series | Bardhan
analysis in R
19109826213 F19-161 Vijender Kumar Emotional Intelligence in Prof. HR
Pal profession as an MBA Tanuja
Student Agarwala
19109826214 F19-260 Vikas Kumar Electricity Price forcasting Prof. Amit | OR
Using Garch Model Bardhan
19109826215 F19-169 Vikas Singh Effect of Marketing Prof.A.V. | HRM
Tomar Communication on Raman
Consumer Purchase
Behaviour for Fast Moving
Consumer Goods in India
19109826217 F19-180 Vikram Singh Gill | Factors Affecting the Dr. MKT
Consumer Behavioral Intent | Mahima
with respect to E-wallet Thakur

Usage amidst the Pandemic
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19109826218 F19-261 Vineeta Minz ANALYSING Prof. OB
TRANSFORMATION OF Kavita
WORKPLACE CULTURE Singh
DURING COVID
19109826219 F19-262 Vishal Tomar Understanding the Purchase | Dr. Garima | MKT
Factors of Men Grooming Gupta
Products
19109826220 F19-263 Yash Gupta Prof. Vivek | SBM
A Strategic Analysis of Cloud | Suneja
Kitchen Businesses in India
19109826221 F19-363 Yashovat Ashu City Gas Distribution (CGD) Dr. Anjala | FIN
Jain Sector In-depth Sector Kalsie
specific Research & Analysis
19109826222 F19-162 Yashvardhan Scope, Trends and Analysis of | Dr. Narain | FIN
Mehra Non-Core Businesses
Disinvestments within
Business Groups in India
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EXECUTIVE SUMMARY

Innovation in Nanotechnology has the ability of transforming every other industry.
Nanomaterials have numerous uses in other industries and the scope is ever increasing. The first
use of nanomaterials can be traced back to the 4™ century A.D. However, research related to
nanomaterials started only in the 20" century. Applications of nanomaterials and nanotechnology
can be found in various industries like electronics and communication, medicine implants and

pharmaceutical industry, defense, paint and rubber industry, cosmetics industry etc.

While nanomaterials can be used to reduce pollution in the ecosystem, unaccounted
nanomaterials can also harm human beings and other organisms. Due to limited research, the full
impact of nanomaterials on the ecosystem is yet to be known fully. Thus both for the
development of new products and services and to understand the full impact of nanomaterials on

the environment more researches are required to be made.

The use of nanomaterials globally has only saw an increasing trend over the years and this
market is expected to reach the US$ 125 billion by the year 2024. Typically USA dominates the

nanomaterials market with the highest number of patented documents over the years.

India has also shown growth in the commercial production of nanomaterials over the years. The
government of India has also started taking initiatives by providing investments, creating better
research centers, manpower and linking the results of the researches with the industry to boost
interest of all the stakeholders. However this market is still in the introduction phase and is very

nascent in nature.

In this study to get a better understanding regarding the nanomaterials industry in India, I have
discussed the features of this industry via various tools like Industry life cycle, PESTEL analysis
and Porter’s five force analysis. Later to understand the how India fares in research and
development in nanotechnology, with the help of comparative analysis; I have compared the
number of nanotechnology related publications in four countries (Russia, USA, China and India)
and the world to compare the level research and development undertaken by the major countries

in the world. However this method of analysis is only indicative and not exhaustive in nature.
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Foundations of the impact economy

Frameworks for simplifying diversity and complexity of impact measurement landscape

Abstract

Over the last few decades, we have witnessed a global explosion in impact measurement tools, methods and
approaches from various sections such as academia, investors, foundations, institutions, and corporates.
Contrary to industry aspirations of reaching common impact measurement and reporting standards, similar
to the trajectory followed by financial accounting standards, the industry is getting more complex with no
clear pathway to reduce or navigate this complexity. The paper aims to address this complexity by proposing
a unifying three-tier framework that maps the industry at macro ecosystem level, impact-actor level, and
impact operations level. The proposed frameworks in their static formats can act as a map to classify existing
interventions and impact measurement solutions, and in their dynamic formats present a dynamic view of the
ecosystem, offering unique insights and strategic direction for industry actors and policymakers. The
contribution aims to initiate conversation and lay a set of foundational frameworks towards an impact
economy, envisioned as a state where social and environmental impact can be planned, measured, accounted,
reported, aggregated, compared and monetized across all actors and entities who claim to create or fund
impact. Studies so far have broadly contributed towards — 1 tracing historical developments, 2. landscaping,
classifying and clustering of solutions, 3. evaluating existing and proposing new solutions, 4. theoretical
contributions and 5. industry analysis and commentary. Our contribution is unique in the sense that existing
literature so far has not addressed this complexity explicitly through frameworks, which can capture and
simplify this diversity and complexity while offering understanding and actionable insights for industry
stakeholders.

Keywords: Social impact, impact measurement, impact economy, impact accounting
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EXECUTIVE SUMMARY

E-commerce platforms have been catering products and services in various industries.
Though e-commerce is a seemingly recent idea, the domain has seen a number of players
trying to do commercial transactions in various industries. Agriculture industry remains by far
the impenetrable by the e-comm players. In spite of listing products in all domains except
agriculture, it makes one curious to know why this hasn’t happened so far. Hence the need
was felt to look into the traditional value chain of agriculture and figure out what is being
done, where this industry might be heading to and what can be done to bring in the digital
disruption. This meant an analysis of the industry as well as the existing stakeholders and to

enter the industry in the Agri inputs side what are the important things to be considered.

Although there are many players who exist in the foreign countries, barely any e-commerce
company has tried to tap into the Agri inputs market based in India. Although literature exists
to support that e-commerce has impending disruption on the agriculture value chain, this is
going to be the e-commerce model which will have covered the challenges of the Indian
agriculture. Also with the increased internet penetration and digitalization the end rural
consumers have been increasingly using the internet applications. At the same time the
existing potential of the agriculture sector is very huge to tap in. Using the e-commerce
platform to tap to the potential of Agri input industry would be an immense business
opportunity. This exact reason also means that an existing players in the e-commerce domain
with big pockets can burn cash and enter into this industry expanding their portfolio of

services.

The aim of the research is to understand what challenges an e-commerce company can face
while trying to enter into this industry and what are the returns they can expect to get from
such a venture dealing with all the pain points and challenges to warrant such an entry.
Among the various Agri inputs existing in the market, in my project | narrowed down to seeds,
pesticides and fertilizers as these are easy to deliver and transport in line with the other
products that are sold on the e-commerce websites. Lastly an analysis is done to figure out
recommendations so that the said entry is easier for any e-commerce company wishing to do

SO.



TABLE OF CONTENTS

CertIfICAtE. .ot 2
ACKNOWICAZMENT... ...t 3
EXECULIVE SUMMATIY. ...\ttt e 4
Table Of CONENLS. .. ..ot 5)
Chapter ©: Introduction. .........ouiiniiti e 6
Chapter 2: Literature ReVIEW.........coiitiiiiitiii i 7
Chapter 3: Objectives & Methodology .........cooiiriiiiiiii e 19
Chapter 4: INdUStry OVEIVIEW. ... ..ot e 27
Chapter 5: Primary Research & Analysis...........cooooiiiiiiiiiiiiiiiiii, 32
Chapter 6: Recommendation & Conclusion...............oooiiiiiiiiiiiiiiiiiiiinn., 41

References



PROJECT STUDY

Area Code: OB

ROLE OF POSITIVE PSYCHOLOGY AT WORKPLACE IN
INFLUENCING EMPLOYEE WELLBEING DURING THE COVID
PANDEMIC

A Project Report Submitted in Partial Fulfilment of the Requirement for the Award of Degree of

MASTER OF BUSINESS ADMINISTRATION - FULL TIME

'FMS
X

Faculty of Management Studies, Delhi

Under the Guidance of
Prof. A. Venkat Raman

Faculty of Management Studies, Delhi

Submitted by
Khundhana Madurai

Roll no. FT-21-447

November 2022




*\)] FMS

CERTIFICATE

This is to certify that the project titled ‘Role of Positive Psychology at Workplace in Influencing
Employee Well-being during the Covid Pandemic’ was submitted in partial fulfilment of the
requirements for qualifying for the degree of Master of Business Administration at the Faculty of
Management Studies, University of Delhi. This dissertation hence submitted is the record of

original work carried out by me. Any material borrowed or referred is duly acknowledged.

Student’s name: Khundhana Madurai
MBA FT 2021-2023

Roll No: FT-21-447

This is to certify that the above-mentioned project titled ‘Role of Positive Psychology at
Workplace in Influencing Employee Well-being during the Covid Pandemic’ was submitted
in partial fulfilment of the requirements for qualifying for the degree of Master of Business
Administration at the Faculty of Management Studies, the University of Delhi by Khundhana
Madurai of MBA FT 2021-23, Roll No: FT-21-447, has been carried out under my supervision.

Project Guide: Prof. Venkat Raman
Professor, Faculty of Management Studies

University of Delhi, Delhi

1|PAGE




Table of Contents

Chapter 1: BACKGROUND AND INtroduction .........cccueeecuieeriuieeeiieeieeecieeeereeeeveesveeesveeessveeenes 6
L1 INEEOAUCTION ..ttt ettt ettt e st e e bt e e st e e bt e sateeabe e seesaeeenne 6
1.1.1 POSItIVE PSYCHOIOZY ..eocueiiieiiiieciiieeee ettt e e e enaee s 6
1.1.2 Positive Psychology at Workplace (PPW).......cccuiiiiiiiiiiiiiieeceeeee e 6
1.1.3 PPW in context of the Covid Pandemic..........c..cecuerieririeniniinieieiienecienceeseeeen 7
1.3 Research Gap & Rationale..........cc.ooeiiiiiiiiiiiicciecce et e 7
Chapter 2: LIiterature REVIEW ........ccociiiiiiiieiie ettt et e e e e e e et eesnaee e 9
2.1 POSItIVE PSYCHOIOZY ....ooiiiiiiieiiiciieeeee ettt e ebe e ees 9
2. 1.1 TNEEOAUCHION ...ttt sttt et sb et st sbe et sbe et e e b eaee 9
2.1.2 EVOIUTION ...ttt ettt et s e et e bt e st e e bt e e sbeebeenaeeens 9

B R I 1311 010 1 4 o OSSPSR 10
2.2 Positive Psychology at Workplace: Theoretical Frameworks ...........cccceveevieniincniincnnen. 11
2.2.1 Broaden & Build ThEOTY .......ccouiiiiiiiiiiiieie ettt 12
N 5 [0) o T N 1 15101 SR 13
2.2.3 Self-determinant TREOTY ........ccouiiiiiieeiiieciie et bee e 14
2.24 PERMA MOAEL ...ttt sttt et st 15
2.3 Positive Psychology Interventions at Workplace ...........ccoccueveieniieiiiinieniicceieeeeeeee, 19
2.3.1 POSItIVE EMOTIONS ....eeueiiiiiiiiieiie ettt ettt ettt ettt an 19

B BN 8 (< 4 Vo 1 o LSS 21
2.3.3 RESIIIEICR ... ettt ettt ettt bt et sbt ettt e sbeenesaeen 22
2.4 Adapting Positive Psychology to Workplaces...........ccoocveeviieniieiiiinieiieceeieeeeeeee e 24
2.5 Positive Organizational BEhavior ..........cccueieiiiiiiiiiiiiccicceee e e 26
2.5.1 Confidence/Self-effiCaCY ...cuviiiiiiiiiiieiee et 27

3|PAGE




e
B T = (0] TP SRS 28
2.5.3 OPtIMISINL...eiiiiiiieiieeiiieeeiteesteeetteeeteeesteeestaeesseeessseeesseessssaessseeesseeasseeessseeensseesseeennses 29
2.5.4 Subjective WeEll-DEING........cccuiiiiiiiieiieiieeie ettt ettt st eeees 29
2.5.5 EMotional INteIIIZENCE .......eovieiiiiiiieiieiieeie ettt ettt 30

2.6 Positive Psychology in ConteXt Of CriSES......uieriirriiieniiieeriieeiieeeeireeeeveeerieeereeeseveesneeens 32
Chapter 3: Research MethodOIOZY........cccuiiiiiiiiiiiiiiie ettt e s 34
3.1 AIM & HYPOtNESES: . ..eiiiieiieeiieeiieee ettt ettt et et e et e enbeesnaeenreas 34
3.2 ODBJECLIVES .uvieueieeiiieiieeiie et eetteete et e s tteete e teesabeeteesaeeesseesaeesseenseesseesnsaenseesssesnseenseesnseenseens 34
RN 1Y (11 o Ta [o) o Y.y V20U 35
3.4 Secondary RESEAICH .......cc.uiiiiiiiiie ettt et e e eaae e 36
3.4.1 Proposed Theoretical Framework ...........cccoeciieiiiiiiiiiiieiiiiceee e 36

3.5 Primary RESCATCH .......coiiiiiiiiiieieee et ettt et s 39
3.5.1 QUESHIONNAITE .....veeeeviieeiiieeeiiie et e et e eeteeeebeeetaeeeteeeeaseeeeaseeesaeeesasesesssesenseesnseeesaseeenns 39

3. 5.2 IO VIBWS: ettt ettt et ettt et e he e e it e b e s b et et e e bt e eab e e be e e ateeabeebeesaeeen 40

3.6 Limitations 0f the StUAY........cceeeiuiiiiiiiiiece e e 40
Chapter 4: Data Analysis and Key FINAiNgs.........cccoevviiiiieiiiriiiiieieceeeee e 41
4.1 Qualitative Analysis of Data (INEIVIEWS) .....eevieriieriieiieriieeieeieeeee ettt 41
4.2 Quantitative Analysis 0f Data (SUIVEY) ......ccciieriieiiiieiieecieeeee et 41
4.2.1 Demographic Data ........c.cccoiiiiiiieiiieeciee ettt et e e tee e st e e e e ae e e eeneeenns 41
4.2.2 Positive PSychology DIMENSIONS.........ccueevuieiiieriienieeiieniieeie ettt esieesee e e sene e 43
4.4.3 Subjective Well-being of the Respondents............ccccovcveviiieniiiiiieiiinieeieeieeieeeeeen 45

Chapter 5: Discussion and CONCIUSION .........c.eceiiiiiiiiiiiiie ettt eree e reeeseaeeeaeeesnree e e 2

BIbIHOZIAPRY ... e e s e e b e e etae e e baeesbaeeraeennbeeenns 4

FN 070153 0T L OO PSPPSR P RSP 6

4|PAGE




APPendix 1: QUESHIONNAITE ......eeeievieeiiieeiieeeiieerteeeiteeeeieeesereeeteeessaeeessseesseeessseeessseesnseeesssesssees 6

Appendix 2: INtETVIEW TTANSCIIPLS .oevveeeirrieeiieeiiieeiieeeiteeesteeestreesaeeesaeeeereesseeessseeesseesnseeensnes 7

List of Abbreviations:

PERMA- Positive emotions, Engagement, Relationships, Meaning & Accomplishments
PP- Positive Psychology

PPW- Positive Psychology at Workplace

POB- Positive Organisational Behavior

SBW- Subjective Well-Being

SDT- Self-determinant Theory

S|PAGE




’\)\ FMS

Faculty of Management Studies
University of Delhi

Reviewing existing health coverage options to choose ideal
health cover to gig workers

A project submitted in the partial fulfillment of Requirement for
award of the degree in Master of Business Administration

Under the guidance of: Dr. A Venkat Raman
Submitted by:

Jayakanth Abhimanyu

F-222, MBA (FT)

FACULTY OF MANAGEMENT STUDIES UNIVERSITY OF DELHI

*\)\ FMS

Faculty of Management Studies
University of Delhi




)¢

Plagiarism Checker X Originality Report

Similarity Found: 10%

Date: Wednesday, March 31, 2021
Statistics: 860 words Plagiarized / 8861 Total words
Remarks: Low Plagiarism Detected - Your Document needs Optional Improvement.

/ Reviewing existing health coverage options to choose ideal health cover to gig
workers A project submitted in the partial fulfilment of Requirement for award of the
degree in Master of Business Administration Under the guidance of: Dr. A Venkat Raman
Submitted by: Jayakanth Abhimanyu F-222, MBA (FT) FACULTY OF MANAGEMENT
STUDIES UNIVERSITY OF DELHI / CERTIFICATE This is to certify that the project report
titles " Reviewing existing health coverage options to choose ideal health cover for gig
workers” , submitted in partial fulfillment of the requirements for the Degree of Master
of Business Administration by Mr Jayakanth Abhimanyu Mallela at Faculty of
Management Studies, University of Delhi is a record of original research work carried

out under my guidance. Any material borrowed or referred to is duly acknowledged.
khkkkkkhkhkhkhkhkhkhkhkkhkhhhhhkhkhkhkhkhk khkhhkhkhkhhhhhkhhkhhhhkhkhkhkhkhkkkkkkkkd* Dr

A Venkat Raman Jayakanth Abhimanyu Project Guide MBA (FT) 2019-21 Faculty of
Management Studies Faculty of Management Studies University of Delhi University of
Delhi / ACKNOWLEDGEMENT | would hereby like to thank my guide Prof. A Venkat
Raman for his constant guidance and support in completing this project. Pursuing a
project in such a vast and dynamic field would not have been possible without his
encouragement and guidance. Apart from the project work, | also owe my gratitude to
Prof. A Venkat Raman for being a faculty member that has always laid strong emphasis
on creative thinking and always been there for his students whenever they needed
support and guidance.

| have learnt from several articles, research studies and papers from national and
international entities. | acknowledge the value | received from the bodies of knowledge.
Jayakanth Abhimanyu Faculty of Management Studies University of Delhi Table of
Contents CERTIFICATE. ..ottt 2



Table of Contents

CERTIFICATE.......cccceeeeneercnnesennnessnnnessnnsessnnsessnnsessnnsssssnsesssnnss sessnnns 2
ACKNOWLEDGEMENTS.......cccocverrrnrecnneeesrnnsessnneesssnsesanasnsssssesssssessenaes 3
EXECUTIVE SUMMARY........cceeeirrrccrercsrercsnesesnnesss sessesssssesssnsssssnssees 4
Chapter 1: INTRODUCTION.......cccccerrrerrrererrnnressseessnneessnsesssnnsessnnessensns 6
Chapter 2: LITERATURE REVIEW .............eerercrerrcnerecnenessnnesennnesenes 9
Chapter 3: Methodology.......ccccovverererereerinenisrcrnerenccsneeeeseecsnneeeneeeesans 13
Chapter 4: Data ANalysSis......ccceceeererrrrerenreercrsereneresssesnnseeresssnsanenne 15
Chapter 5: Analysis and Findings........ccccceeteeevneeeeercrcsneeereccsnnennes 34
REFEIENCES.....ceee et rcccrere st tec e eeesessesesssss sasesessnsnssssssnnnessnsanns 36




\;‘\ FMS

Gender bias in advertisement

: A brief analysis

Project Report

Keval P Varotaria| Roll No 326| Section B
3/22/2021
UNDER THE GUIDANCE OF

Prof. A Venkatraman

Submitted in partial fulfilment of the requirements for qualifying

Master of Business Administration

’\jl FMS

Faculty of Management Studies
University Of Delhi
Delhi, India
March 2021




\;‘\ FMS

Certificate

This is to certify that the project titled “Study of Gender Bias portrayed through advertisement
in Indian Society” submitted in partial fulfilment of the requirements for the Degree of Master of
Business Administration by Keval P Varotaria at the Faculty of Management Studies, University
of Delhi is a record of original research work carried out by her. Any material borrowed or referred

to has been duly acknowledged.
Student

Keval P Varotaria

Roll Number F-326

MBA (FT), 2021

This is to certify that the above mentioned project titled “Study of Gender Bias portrayed through
advertisement in Indian Society” submitted by Keval P Varotaria MBA (FT) Batch 2021, Roll

No 326 has been carried out under my supervision.

Project Guide

Dr. A Venkatraman
Faculty of Management Studies

University of Delhi




Radesh

ORIGINALITY REPORT

8 % 3% 7% %

SIMILARITY INDEX INTERNET SOURCES  PUBLICATIONS STUDENT PAPERS

PRIMARY SOURCES

.

Suzanne Pingree. "A Scale for Sexism", Journal

of Communication, 12/1976

Publication

2

E)

www.emeraldinsight.com

Internet Source

2

£

docplayer.net

Internet Source

1o

=

Hong Cheng. ""Holding up half of the sky'? A
sociocultural comparison of gender-role
portrayals in Chinese and US advertising”,
International Journal of Advertising, 2015

Publication

<1%

£l

Kimmel, Michael. "The Gendered Society",
Oxford University Press

Publication

<1%

Timothy J. Curry, Paula A. Arriagada, Benjamin
Cornwell. "Images of Sport in Popular Nonsport
Magazines: Power and Performance versus
Pleasure and Participation”, Sociological
Perspectives, 2016

<1%



\;‘] FMS

Contents
COTLITICALE ..euveeeiteetie ettt ettt ettt et e s ht e e be e sht e e bt e sbe e ea bt e bt e e a bt e aaee e abe e bt e s abeeebeesabeeebeesabeenbeesaeeebeas 2
F Yol 1o NNV =To Fq Yo o [T o | U UUEURR: 3
ODJECTIVE. c.eveeuterieeste ettt ettt sttt b et ettt e et e s bt e bt s et e bt et e s b e e bt e ae e e b e e ae e e ae e s R e easesh e e st sae e Rt s et sr e e reere e neeneeaneears 6
o CTol N AV U oY 0 =1 7
T Ao [0 4 o] o BT P TP P SR UPPTRPUPPOPRTOE 8
NNV =T o 2 3 8
Advertising guides soCietal DENAVIOUL ... e e e e e e e e e e e e e e 9
REVIEW OF LILETALUTE .....eevie ettt ettt ettt e sbe e s ate e bt e st e e bt e st e e bt e sabesabeesateebeesaneans 11
Y E T ol oY/ (=1 o T Yo o] Lo} -V S USPPR 15
Y= 0] o] =BT =] [=Tot d o o TR PEPRPR 15
The parameters used in the advertisement analySiS ......cuiiiii it 16
Variables under consideration in the primary research SUrVeY .......cccccooeececiiiiiieeiee e 19
ANQIYSIS & REBSUILS ..vviiiiiieieie ittt e e e e e e e e e e e e e e e e e e e ssa e sastasaesaeaaaeseeasannssssaesaeaaaeesensannsrnns 21
Depiction of Women in adVertiSEMENTS.......cciii i e e e e e e e e e e narrraeeeees 21
FAo T AT =T g 1T P PP PP TRPPPURRINt 26
Portrayal of WOMEN iN AdS ...ttt e e e e e e et e e e e e e e e e e e e sartaaaeeeeaeasesessannsssranaeees 27
Advertisements are a representation of the SOCIEtY ..o 30
The Effects of Women's Representation in Advertising on SoCiety.....ccccceeevecccciiiiieeeeeeee e, 30
Analysis of stereotypical gender role portrayals in men’s vs women’s magazines ..........cccoccvveeeeeeeenn. 34
AGE et et a e st r e sae e sne e reenaes 34
B LT 7 TN 7771 RSP 35
APDATENTE FOLE T1 LIfE ..t e e e 35
SPORESPE SON ...ttt ettt e sttt s bt et sb e b e e b e ae e eme e e e s e s re e renre e 35
FHEID .o e e bt b r e st r e et e re e 36
ACHIVILY .ottt ettt st st e ettt e 36
) R 7% 17 e PR 37
DIFESS TYPE et st st 37
DIFESS SIPIC et et sr et s reenes 37
COMPIEXTON ..ottt ettt ettt et sr et s bt e bt s et e s bt e s e sbe e resse e neennesneenreemnens 38
BOGY TYPEC et et r e s r e e e re e 38




AGE ettt st a e st r e se e r e e e reenaes 40
Educational BACKZIOUNG ..............ccoooeeiiiiiiieiiiese ettt et st 41
PFOFCSSION ..ottt s r e b r e s r e e ne e re e 41
LIMITAtIONS c.veieiiciicc s 42




M

MBA-FT 6303
Project Study

Empirical Analysis of ESG Funds in India

Submitted By:

Saloni Singla

FT-21-487

Project Guide:

Professor Anjala Kalsie

Area Code:
FIN




Contents

OVEBIVIBW ..ttt ettt ettt ettt e e ettt e e s st et e s e ab et e e e s b et e e e nr et e e e an s et e e s nnn e e e e anreee s nnneeesaanreeesenrenesennnenas 3
(0] oY1=t 4 VLT3R PR 4
V=34 aToTe Fo] o} .Y 2SSOt 5
INEFOUCTION .ttt s b e sttt e bt e bt e s bt e s atesab e st e e bt e b e e beenneesmeeenteenneen 6
TaNY 2T o] g @ o] 1T o A A=Y PSPPI 6
Limitations and Concerns With ESG ........cooiiiiiiiiiiiieie ettt sttt s 7
E - ENVIFONMENT.c..eiiiiiiii et sbe e s s 8
SR o Tol -1 PSPPSR PRR PR OPPTPPRUPPOUON 9
LI o)V 7=T =1 ol PP PPPP 10
Overview of INAIian ESG FUNGS ........eiiiiiiiieiitteite ettt ettt ettt et s bt e e st e e sate e sareesneeesaree s 11
Performance EVAlUAtiON........c.ciiiiiiiiiieiie ettt sttt ettt sab e st e s bt e e sbe e e sabeesabeesbeeesabeeenns 12
1Y T o] o T 1 o FU SRR 12
RETUIN < et e s s e e s s e s s e e s s e e e s s re e e s e reeas 13
StANAArd DEVIGTION ...eiiiiiiiiiieetie ettt et ettt e st e s bt e e s ab e e s be e e s abeesabeeebeeesbeeeane 14
) 4 F=Tg o =I =  o J PP 15
DOWNSIAE DEVIALION 1.ttt ettt ettt st b e s b e s ae e et e e beenbeesaeesaeenas 16
SOMEINO RATIO .t e e e e 17
2T = OO T PP OPPRR T 18
Correlation aNd R SQUAE.........uiiiiiiie e ccceee ettt e st s e e st e e e e satteeessnsaeeesntsaeesnnsseeeens 19
UL Y o] gV T Vo Eor- o TP 21
21 o Lo q =T o] o |V 23
Yo 01T o [ U 25




Overview

According to data from Morningstar India, the fund size of ESG funds stood at Rs 12447 crores as of
March 2022, up from Rs 2268 crores in March 2019, signifying approximately a fivefold jump in the
assets under management of funds linked to the ESG theme in just the last 3 years. During this time, a
slew of new ESG funds have materialized and investor demand has shot up. At the same time, ESG
investing is witnessing increased regulatory interest in India and abroad, making it an exciting space to

understand for anyone interested in the investment world.

ESG stands for Environmental, Social and Governance criteria, a framework that is used by socially
conscious investors to screen investments and trust their money to companies that are not only
generating a profit but doing so responsibly. This is part of a recent phenomenon in the financial
markets wherein investors have started to consider more than the financial factors of a company and

focus on qualitative aspects.

Environmental concerns include company’s commitment to safeguarding the environment from
climate change, encouraging recycling, reducing carbon emissions, use of renewable energy etc. Social
concerns include company’s contribution to the society including CSR initiatives, promoting labour
rights, ensuring product safety etc. Governance aspect considers the company’s accountability and

transparency, independence of the board, executive compensation, public disclosures etc.

As of March 2022, assets invested in socially responsible companies represent more than 36% of the
global assets under management (AUM). By 2025, they are projected to increase to $53 trillion dollars,
presenting a large global opportunity to investors, investees, and financial intermediaries.

Investors allocate higher value to those companies that do better on ESG metrics. Top performers on
ESG topics are rewarded with valuation multiples that are 3% to 19% higher than those of median

performers on those topics.




Objectives

This project is motivated by the recent increase in ESG investing in India, driven by high investor
demand. The objective is to understand the risk and return characteristics, as well as the relative
performance of the ESG funds available in India and compare them to peers and benchmark index.
We also aim to look at the regulatory developments, in order to get a holistic understanding of the ESG

investing space in India.




Methodology

To analyze the ESG funds available in India, we will use secondary data from the vast public disclosures
of the funds, including the Key Information Memorandum (KIM) and the portfolio breakdown. To get a
preliminary understanding of the funds, key information such as inception and assets under

management will be considered.

Performance of the ESG funds will be evaluated by first calculating periodic (monthly and annual)
returns, risk measures including variance and standard deviation, and downside deviation. Further,
performance evaluation metrics such as Sharpe ratio, Sortino Ratio, Beta, R squared will be identified

to facilitate comparison across funds.

For benchmarking, index funds available in India, mainly Nifty100 ESG Index will be considered. Fund

performance will be benchmarked against the index and peers.

In India, the ESG space has developed only recently. While the global ESG frameworks are also still

evolving, more mature ESG funds are available in the developed parts of the world, especially Europe.

SEBI has recently released a consultation paper on introducing disclosure norms for ESG mutual fund
schemes. This entails proposed regulation to strengthen ESG related disclosures made by ESG funds,
and if implemented, would make India a pioneer in regulating ESG funds, and would also be a step
forward in the direction of standardizing ESG ratings for better environmental, social and governance
evaluation of companies, enhancing responsible investing. A brief study of the evolving regulatory

space will give indication of the future prospects of ESG investing in India.
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